
A
s IIJS Bharat Premiere 
2026 opens today, 
Mumbai once 

again becomes the global 
marketplace for India’s gem 
and jewellery industry. More 
than the country’s largest 
B2B exhibition, brand IIJS 
has evolved into one of 
the world’s most influential 
sourcing platforms, where 
export orders are negotiated, 
supplier relationships are 
forged and buying decisions 
shape business for the months 
ahead. With more than 
2,100 exhibitors, over 2,700 
international buyers from 80+ 
countries and several new 
export-focused initiatives, 
the 42nd edition underscores 
India’s growing stature as a 
trusted global manufacturing 
hub.

For India’s gem and jewellery 

exporters, IIJS Bharat Premiere 
represents far more than six 
days of business meetings. It 
is where international buyers 
discover new suppliers, 
domestic retailers identify fresh 
collections, and manufacturers 
showcase their capabilities 

to customers from across the 
world.

This year’s edition opens 
against a backdrop of 
changing global sourcing 
patterns. Buyers are looking 
for manufacturing partners 
that combine design 
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innovation with production 
capacity, responsible sourcing, 
regulatory compliance and 
supply chain reliability. India 
has steadily strengthened 
its position on each of these 
fronts, making IIJS Bharat 
Premiere an increasingly 
important fixture on the 
international jewellery calendar.

The exhibition has therefore 
been designed with a clear 
business objective: helping 
buyers source efficiently while 
enabling exhibitors to generate 
quality export orders and long-
term commercial relationships. 
Every aspect, from exhibition 
planning and product zoning to 
networking events and buyer 
engagement programmes, 
has been structured to 
maximise productive business 
interactions.

Bringing the Global Jewellery 
Trade to India

The scale of international 
participation reflects the 
growing importance of IIJS as a 
global sourcing destination.

Over the past several months, 
GJEPC has intensified its 
international buyer outreach 
across key export markets, 
including the United Kingdom, 
Malaysia, Saudi Arabia, 
Uzbekistan, Kazakhstan, 
Kyrgyzstan, Nepal, Thailand, 
Vietnam, Sri Lanka, Kuwait, 
Bahrain, Qatar, Bangladesh and 
the UAE. These initiatives were 
designed to attract serious 
buyers seeking long-term 
sourcing partnerships with 
Indian manufacturers.

By drawing buyers from FTA 
partner countries as well as 

high-potential growth markets, 
the Council aims to convert 
these policy gains into long-
term sourcing partnerships 
with Indian manufacturers.

As a result, more than 2,700 
overseas buyers representing 

over 80 countries are expected 
to participate in this year’s 
edition, alongside more than 
50,000 trade visitors from 
India and abroad. 

One of the most significant 
additions this year is the 

introduction of the Global 
Exporter Passport System, an 
initiative designed specifically 
to encourage export business.

Designed Around the Buyer 
Needs

This year’s exhibition has been 
carefully organised to make 
sourcing easier and more 
efficient.

Strategic product zoning 
enables buyers to navigate 
the show according to their 
sourcing requirements. The 
Select Club, comprising 
120+ premium exhibitors, is 
located in the Jasmine Hall 
at the Jio World Convention 
Centre (JWCC). The Pavilion 
houses the silver and loose 
diamond sections, while loose 
coloured gemstones occupy 
the Lotus and Jasmine Halls. 
At the Bombay Exhibition 
Centre (BEC), diamond 
jewellery is showcased 
exclusively, alongside IGJME, 
the concurrent machinery 
exhibition in Hall 5 and the 
Aurum Hall. Gold jewellery 
exhibitors are spread across 
both venues, ensuring buyers 
can efficiently cover every 
major product category.

Business relationships often 
extend beyond exhibition 
stands, and IIJS Bharat 
continues to invest in platforms 
that encourage collaboration 
across the industry.

The opening-day networking 
evening provides buyers and 
exhibitors with an opportunity 
to continue conversations in an 
informal setting after business 
hours. On the second day, 
Jewellers for Hope, GJEPC’s 
flagship CSR initiative, will 
once again bring the industry 
together for a charity dinner 
that raises around ₹1 crore 
annually for deserving causes.

Knowledge sharing remains 
another important pillar of 
the exhibition. The Innov8 
series will feature discussions 
involving industry leaders, 
entrepreneurs and design 
experts on the trends shaping 
the future of jewellery 
manufacturing and retail. 
Meanwhile, the GI Jewellery 
Craft Pavilion will showcase 
four GI-tagged jewellery 
traditions from across India, 
celebrating the country’s 
rich artisanal heritage 
while demonstrating the 
craftsmanship that continues to 
distinguish Indian jewellery in 
global markets.
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It gives me great pleasure to extend my warm greetings to the Gem & Jewellery Export Promotion 
Council on the occasion of the 42nd edition of IIJS Premiere.

India’s gems and jewellery industry is much more than an economic success story. It is a timeless 
expression of our civilisation, our craftsmanship and our entrepreneurial spirit. For centuries, Indian 
artisans have transformed precious metals and gemstones into creations that embody beauty, trust 
and enduring value.

Today, this proud legacy is being carried forward with remarkable energy. Driven by innovation, 
technology, world-class design and global ambition, the industry has established India as one of the 
world’s most trusted centres for jewellery manufacturing, value addition and exports. As our nation 
advances towards Viksit Bharat, I am confident that this sector will continue to create employment, 
inspire entrepreneurship and elevate India’s standing in the global luxury market.

IIJS Premiere has itself become a symbol of India’s growing confidence. It is no longer just an 
exhibition; it is a global meeting place where ideas, craftsmanship, innovation and enterprise come 
together. The GJEPC deserves immense appreciation for building an institution that has consistently 
strengthened the industry’s competitiveness and global reach.

On this occasion, I would also like to acknowledge the contribution of Shri Russel Mehta, one of 
the leading figures of the GJEPC and a respected stalwart of the industry. His integrity, wisdom and 
lifelong commitment have helped strengthen the growth and international reputation of India’s gems 
and jewellery sector. Leaders like him have inspired generations of entrepreneurs to dream bigger and 
compete with the very best in the world.

The coming decade belongs to India. I have no doubt that the gems and jewellery industry will be 
among the brightest symbols of India’s economic strength, creative excellence and global leadership.

I congratulate the GJEPC and wish every participant, exhibitor and visitor a highly successful IIJS 
Premiere 2026.

The future belongs to India. And when India shines, every Indian enterprise shines. Together, let us 
make India shine brighter than ever before.

With my best wishes,

Mukesh D. Ambani

Mukesh D. Ambani
Chairman and Managing Director of 
Reliance Industries Limited
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As we celebrate the 25th year of IIJS Bharat transforming to a B2B show and welcome you to the 42nd edition of IIJS 
Bharat Premiere, we take note of a remarkable journey that mirrors the evolution of India’s gem and jewellery industry. 
Over the past two and a half decades, IIJS has evolved as one of the world’s most influential B2B platforms, driving 
the transformation of India’s domestic jewellery market while showcasing the country’s manufacturing excellence, 
design capabilities, and craftsmanship to the world.

Today, our industry stands at the threshold of a new era. India’s expanding network of Free Trade Agreements with 
the UAE, Australia, the UK, EFTA, Oman, and New Zealand is opening new opportunities for Indian gem and jewellery 
exports. These agreements will enhance our global competitiveness, diversify export markets, and enable businesses 
of all sizes to access new growth opportunities.

As we prepare for this next phase of growth, GJEPC is building world-class infrastructure through landmark 
initiatives such as the India Jewellery Park, Mumbai, and the Jaipur Gems & Jewellery Bourse. With the government’s 
recent Free Trade Warehousing Zone (FTWZ) approval, the Bharat Ratnam Mega CFC in Mumbai is rapidly emerging 
as a venue for global diamond trading. Rapaport Diamond Corporation’s decision to host its first-ever pre-auction 
diamond viewing in India at the Bharat Ratnam Mega CFC marks the beginning of a policy-driven shift that is 
attracting international diamond trade activities to India, further strengthening the country’s position in the global 
diamond supply chain. 

Together with our focus on sustainability, transparency, responsible sourcing, digital transformation, and innovation, 
these initiatives will reinforce India’s position as a preferred global hub for jewellery manufacturing, trading, and 
sourcing.

The vision before us is bold yet achievable. Guided by the Hon’ble Prime Minister Shri Narendra Modi’s vision of 
Viksit Bharat @ 2047, GJEPC has set an ambitious goal of achieving USD 100 billion in gem and jewellery exports 
by the 100th anniversary of India’s Independence. Realising this vision will require collective effort, stronger global 
partnerships, policy support, technological advancement, and a staunch commitment to excellence. IIJS Bharat 
Premiere will continue to play a pivotal role in this journey by connecting businesses, encouraging innovation, creating 
opportunities, and strengthening India’s reputation as a trusted global partner.

As we gather once again under the IIJS banner, I invite every exhibitor, buyer, entrepreneur, and stakeholder to look 
beyond today’s opportunities and embrace tomorrow’s possibilities. Together, let’s shape the next chapter of India’s 
gem and jewellery industry—one defined by innovation, sustainability, global leadership, and shared prosperity.

MESSAGES

Kirit Bhansali
Chairman, GJEPC
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Every year, we ask ourselves one simple question before IIJS Bharat Premiere opens its doors: how do we make this 
experience better than the last? This edition, I believe, answers that question more decisively than most.

We arrive at a genuinely crucial moment for the industry. India has entered a new phase of trade expansion, with 
multiple FTAs increasing our export opportunities, and the show itself has undergone one of its most significant 
floorplan redesigns yet, driven by the redevelopment of Mumbai’s exhibition infrastructure.

The temporary unavailability of Hall 1 at BEC was probably our biggest operational challenge this year. We had 
to rethink the floorplan from scratch: shifting machinery to Hall 5, and securing additional space at Jio World 
Convention Centre, including the Jasmine and Lotus halls. Silver jewellery has moved to JWCC, coloured gemstones 
have been repositioned, and several categories have been reshuffled into a far more structured layout. What began 
as a constraint turned into an opportunity to build a smarter show, one where buyers spend less time searching for 
exhibitors and more time doing business.

On the trade front, the picture is genuinely exciting. The India-UK FTA has already come into force, talks with the 
EU are progressing, and there’s real optimism around an eventual agreement with the United States. We’ve already 
seen strong momentum in trade with the UAE and Australia following their respective agreements. These FTAs 
strengthen the ‘Made in India’ proposition, and GJEPC is working closely with the government’s Export Promotion 
Mission to help more manufacturers, especially MSMEs, step confidently into export markets.

For this edition, registration numbers were ahead of last year, our Retailers’ Connect programme has expanded 
significantly across India, and door-to-door buyer outreach spanned across markets including the UK, Malaysia, 
Saudi Arabia, the UAE, Bangladesh and several Central Asian and Southeast Asian countries. Alongside the business 
floor, we’ve built in moments to connect and celebrate, from a networking evening with live performances to our 
Jewellers for Hope charity dinner, and the GI-Craft Pavilion celebrating India’s traditional jewellery crafts.

Looking ahead, our priorities remain clear. We’ll keep improving the visitor and exhibitor experience, keep 
investing in digitisation and AI to make the show run smoother, and keep consolidating categories so sourcing 
becomes simpler with every edition. Jewellery, at the end of the day, is a tactile product. Buyers want to see it, 
touch it and compare it in person, and I don’t see that changing. Physical exhibitions will remain at the centre of 
how this industry does business.

To every buyer walking these halls this year, my hope is simple: that you leave with complete confidence in India’s 
gem and jewellery industry, not just as a sourcing destination, but as a long-term partner in your growth.

Welcome to IIJS Bharat Premiere 2026!

MESSAGES

Shaunak Parikh
Convenor – National 
Exhibitions and Vice 
Chairman, GJEPC
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IIJS Bharat Premiere 
continues to grow in scale and 
international stature. What 
are the biggest improvements 
buyers and exhibitors will 
experience this year?
Our focus every year is to 
improve the buyer experience, 
and this edition reflects that 

commitment. One of the 
biggest changes has been 
the consolidation of product 
categories wherever possible. 
Instead of having similar 
products spread across multiple 
halls, we’ve reorganised the 
layout to make navigation 
easier and more intuitive.

The objective is simple: buyers 
should spend less time locating 
exhibitors and more time doing 
business. This restructuring 
creates a more efficient 
sourcing environment while 
improving the overall visitor 
experience.

Hall 1 at the BEC venue is 
unavailable this year due 
to redevelopment. How 
challenging was it to redesign 
the show without reducing 
exhibitor participation?
This has probably been our 
biggest operational challenge.

With Hall 1 unavailable, we 
had to completely rethink 
the floorplan. We shifted the 
machinery section to Hall 5, 
created an additional hangar, 
optimised every available 

square metre at the venue, 
and also secured additional 
exhibition space at Jio World 
Convention Centre, including 
the Jasmine and Lotus halls.

While the redevelopment 
created constraints, it also 
presented an opportunity. 

Rather than simply relocating 
exhibitors, we redesigned 
the show to improve product 
zoning and create a better 
experience for buyers.

Several categories have 
also been reorganised. Silver 
jewellery has moved to JWCC, 
coloured gemstones have 
been repositioned, and other 
categories have been reshuffled 
to create a more structured 
layout. In many ways, this 
challenge allowed us to build a 
smarter exhibition.

India has signed multiple 
FTAs, including the recently 
implemented India–UK 
agreement. How significant is 
this for the gem and jewellery 
industry?
I believe this represents one of 
the biggest opportunities for 
India’s gem and jewellery sector.

The UK agreement has 
already come into force, 
negotiations with the European 
Union are progressing, and 
there is optimism around a 
future agreement with the 
United States. We have already 
seen encouraging growth in 
trade with countries like UAE, 
Australia and New Zealand 
following their FTAs.

These agreements diversify 
India’s export markets while 
improving our competitiveness 
against other manufacturing 
nations. They also benefit 
retailers who are expanding 
internationally, particularly in 
markets with a strong Indian 
diaspora, and ultimately deliver 
better value to consumers.

Overall, we expect business 
with FTA partner countries to 
grow substantially over the 
coming years.

Will these agreements also 
encourage more Indian 
manufacturers to produce for 
international markets?
Absolutely.

The FTAs strengthen the 
‘Made in India’ proposition. 
GJEPC is actively working to 
help more manufacturers enter 
export markets through various 
initiatives, with particular 

IIJS Bharat: Built for Bigger Business
As IIJS Bharat Premiere 2026 prepares to welcome buyers from India and overseas, 
the show arrives at a pivotal moment for the industry. India has entered a new phase of 
trade expansion with multiple Free Trade Agreements (FTAs), export opportunities are 
widening, and IIJS itself has undergone one of its most significant floorplan redesigns 
following the redevelopment of Mumbai’s exhibition infrastructure.
Shaunak Parikh, Convenor – National Exhibitions and Vice Chairman, GJEPC, discusses 

how IIJS Bharat Premiere has adapted to these changes, the opportunities created by 
India’s expanding global trade network, the outlook for diamonds and precious metals, 
and his vision for the show over the coming years.

Shaunak Parikh, 
Convenor – National Exhibitions and Vice Chairman, 
GJEPC 
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emphasis on MSMEs.
The Government’s Export 

Promotion Mission also 
provides new opportunities, 
and we’re working closely with 
policymakers to ensure the 
industry can fully utilise these 
schemes.

I expect many new exporters 
to emerge while existing 
manufacturers significantly 
expand their overseas business.

Beyond FTAs, what policy 
priorities could further 
strengthen the industry?
Our long-term objective is to 
establish India as the world’s 
leading hub for both jewellery 
manufacturing and trading.

Significant progress 
has already been made in 
developing manufacturing 
infrastructure, strengthening 
compliance standards and 
building a more robust 
ecosystem. India has 
traditionally been known for 
high-volume, cost-effective 
manufacturing, but today 
our capabilities have evolved 
considerably.

The industry’s focus is 
increasingly shifting towards 
higher-value manufacturing. 
India now has the quality 
standards, compliance systems 
and manufacturing expertise 
required to compete in 
segments that have traditionally 
been dominated by Europe and 
parts of East Asia.

What product trends do you 
expect to shape buying at IIJS 
Bharat Premiere this year?
Although gold and silver prices 
remain elevated, the market 
has become much more stable. 
Stability is what consumers 
and retailers need. When prices 
fluctuate sharply, purchasing 
decisions tend to slow. Once 
prices settle, confidence returns.

We’re already seeing 
consumers returning to 
jewellery stores.

Silver continues to perform 
exceptionally well, coloured 
gemstones remain a strong 
growth category, and on the 
diamond side, larger stones 
have shown encouraging price 
stability. With prices having 
largely corrected, retailers may 
view the current environment 
as an attractive opportunity to 
replenish inventory.

Overall, I expect business 
to remain healthy across 
categories.

What is your outlook for 
natural diamonds, particularly 
smaller sizes?

Prices for smaller diamonds 
have undergone a significant 
correction, but I believe that 
phase is nearing its conclusion.

We’re already seeing signs 
of recovery. Rough prices have 
started moving up again this 
month, supported by tighter 
supply as mining companies 
respond more carefully to 
market conditions.

Demand from India, the Far 
East and Europe continues to 
provide positive momentum, 
and the industry appears to 
be entering a more balanced 
demand-supply environment.

What are your expectations for 
business generation during IIJS 
Bharat Premiere 2026?
The outlook is positive.

Registration numbers are 
already higher than last year, 
reflecting growing interest from 
both domestic and international 
buyers. We’ve significantly 
expanded our Retail Connect 
programme across India, 
undertaken direct outreach 
internationally, and we’re 
seeing increasing interest from 
overseas delegations.

All these indicators point 
towards another strong edition 
of IIJS Bharat Premiere.

How do you see IIJS Bharat 
Premiere evolving over the 
next five years?
IIJS has improved consistently 
every year, and that journey will 
continue.

Once BEC’s redevelopment is 
complete, the overall exhibition 
experience will improve 
significantly. At JWCC, we now 
have access to the full venue, 
giving us greater flexibility.

Going forward, our priorities 
will remain clear: continuously 
improving the visitor and 
exhibitor experience, increasing 
operational efficiency through 

digitisation and AI, and 
further consolidating product 
categories to make sourcing 
simpler and more effective.

Technology will continue to 
enhance the exhibition, but 
jewellery remains a tactile 
product. Buyers want to see 
it, touch it and compare it in 
person. Physical exhibitions will 
therefore continue to play the 
central role in the industry’s 
business ecosystem.

What role will IIJS play in 
strengthening India’s position 
as a global jewellery sourcing 
destination?

As India’s export 
opportunities expand through 
FTAs, IIJS will become an 
even stronger gateway for 
international business.

I expect export business 
generated through the show 
to continue increasing year 
after year, alongside a steady 
rise in overseas buyers and 
international delegations.

The challenge now is space 
rather than demand. India’s 
jewellery industry needs world-
class convention infrastructure 
capable of supporting its global 
ambitions. While we continue 
evaluating future expansion 
options, our priority remains 
keeping the show as integrated 
as possible so that buyers enjoy 
a seamless sourcing experience.
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Celebrating the Industry Legends
GJEPC will honour a select group of 
extraordinary individuals whose vision, 
leadership, and lifelong dedication have 
shaped the global gem and jewellery 
industry. The prestigious ‘Industry 
Legend’ felicitation will be a part of the 
IIJS Celebration Night on 5th August 
2026 at the Grand Hyatt, Mumbai.
The industry will pay tribute to 

pioneers whose contributions have 
driven the growth, innovation, and 
global stature of the gem and jewellery 
sector. Their steadfast commitment 
and entrepreneurial spirit have earned 
them the admiration and respect of 
the international gem and jewellery 
fraternity.
Join us as we celebrate these 

remarkable leaders whose achievements 
continue to inspire generations and 
strengthen India’s position on the world 
jewellery map.
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After three difficult years, 
are natural diamonds finally 
approaching a turning point?
We began seeing encouraging 
signs as early as January. 
Production and supply had 
both come down, bringing 
the market into much better 
balance.

The conflict in the Middle 
East temporarily disrupted that 
recovery, but jewellery demand 
remained surprisingly resilient, 
with only a marginal impact in 
the region. Now that tensions 
have eased, the market is 
once again moving in a clearer 
direction.

I don’t expect galloping price 
increases or an immediate 
surge in demand because 
China remains subdued. 
However, most other markets 
have stabilised. We’ve already 
seen prices improve in larger 
diamonds, while smaller goods 
have held steady. Overall, this 
year should be better than 
last year, and I expect further 
improvement next year.

Mining companies have 
reduced production 
significantly. Has the industry 
accepted that the future will be 
smaller in volume?
The diamond manufacturing 
and trading business has 

certainly become leaner. Many 
companies have exited while 
others have diversified into 
jewellery manufacturing.

Jewellery, however, tells a 
different story. That segment 
continues to grow because 
manufacturers today have 
multiple product categories 
to work with, including natural 
diamonds, lab-grown diamonds, 
coloured gemstones and gold.

Luxury jewellery continues 
to perform well. Earlier, rising 
gold prices reduced diamond 
content in jewellery. Now that 
gold prices have corrected 
from their highs, manufacturers 
have more flexibility to increase 
diamond content or upgrade to 
better-quality stones.

Manufacturers have shifted 
towards larger diamonds. Is 
this a permanent structural 
change?
Not necessarily.
The shift was driven largely by 
oversupply and weaker demand 
for smaller goods rather than a 
permanent loss of relevance.
Manufacturers have moved 
towards larger sizes and better 
qualities, but we’re already 
seeing renewed movement in 
categories that had remained 
slow for some time, including 
brown and lighter-coloured 

diamonds.
The bigger challenge has 

been inventory. During the past 
three years, manufacturers were 
selling only about 30-40% of 
what they produced. That has 
improved to around 45-50%, 
but the industry really needs 
sell-through levels closer to 70-
75% before conditions can be 
considered healthy again.

Many in the trade believe 
small natural diamonds have 
permanently lost ground to 

lab-grown diamonds. Do you 
agree?
No.
The weakness in smaller 
diamonds was caused by an 
imbalance between supply and 
demand. Production simply 
exceeded consumption.
Major suppliers have already 
reduced production of smaller 
goods and inventories should 
gradually return to normal. The 
import data already reflects 
this. Both carat volumes and 
values have declined, indicating 
that supply is tightening.

Once inventories normalise, 
I believe this segment will 
stabilise.

Which categories currently 
offer the strongest 
opportunities?
At present, diamonds 
of 30 points and above 
are performing the best, 
particularly fancy shapes. That 
trend is visible across global 
markets.

China remains quiet. Which 
markets do you believe will 
drive future growth?
If lasting peace returns to the 
Middle East, countries such as 
Iran, Iraq, Syria and Lebanon 
have tremendous long-term 
potential.

IN FOCUS DIAMONDS

Anoop Mehta: The Recovery Has 
Begun. Now the Diamond Industry 
Must Rebuild Demand
Production cuts have restored balance, larger diamonds are leading the recovery, and 
India could become the industry’s biggest growth engine. Anoop Mehta, Convenor – 
Diamond Panel, Gem & Jewellery Export Promotion Council (GJEPC), and Chairman & 
Managing Director, Mohit Diamonds Pvt. Ltd., explains why the worst may be over, but 
why the next phase will depend on disciplined supply, stronger consumer demand and 
sustained generic promotion for natural diamonds.

Anoop Mehta, 
Convenor – Diamond Panel, Gem & Jewellery Export 
Promotion Council (GJEPC) 
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These are sizeable populations 
where years of instability have 
limited jewellery consumption. 
As those economies stabilise, 
demand for diamond jewellery 
should naturally increase.

How important is India to the 
industry’s long-term outlook?
India is one of the most 
important long-term 
opportunities for the global 
diamond industry.
The country’s economic growth 
story remains intact, even 
though there will always be 
short-term fluctuations.
The biggest opportunity lies 
in converting consumers 
who traditionally buy only 
gold jewellery into buyers of 
diamond jewellery. As incomes 
rise, jewellery consumption 
evolves, and India still has 
enormous headroom for 
growth.

What should the industry’s 
generic promotion focus on?
It needs to remain completely 
generic.

The purpose should simply be 
to promote natural diamonds as 
a category. It shouldn’t become 
co-branded with retailers or 
individual companies. The 
industry needs sustained 
campaigns that reinforce the 
desirability and emotional value 

of natural diamonds.
Many leading manufacturers 
are now producing lab-grown 
diamonds alongside their 
natural diamond business. How 
do you see the relationship 
between the two categories?

Lab-grown diamonds will 
introduce many first-time 
consumers to diamond 
jewellery.

People who currently buy 
imitation jewellery can move 
into lab-grown diamonds 
because they are more 
affordable. As their purchasing 
power improves, many of those 
consumers will eventually 
upgrade to natural diamonds.
I don’t see the two categories 
as mutually exclusive. Together 
they can expand the overall 
jewellery market.

India illustrates this 
opportunity very well. As 
economic prosperity spreads, 
consumers move from imitation 

jewellery to gold and eventually 
to diamond jewellery. Growth in 
disposable incomes benefits the 
entire jewellery category.
Where do you see the diamond 
industry beyond 2030?
If the current trends continue, I 

believe the industry can rebuild 
substantially over the next five 
years.

The objective isn’t simply to 
recover volumes. It is to build a 
healthier and more sustainable 
market with balanced supply, 
stronger consumer demand and 
better profitability across the 
pipeline.

Can Free Trade Agreements 
accelerate that recovery?
Absolutely. All Free Trade 
Agreements can support our 
exports if they provide lower 
duties on loose diamonds 
and finished jewellery coming 
directly from India. 

Even where value caps are 

necessary for smaller markets, 
gems and jewellery should 
remain part of every agreement 
because it directly strengthens 
India’s export competitiveness.

Five Takeaways

• The market has stabilised: 
Supply cuts have begun 
restoring balance after three 
difficult years.

• Large stones lead the 
recovery: Diamonds of 30 
points and above, particularly 
fancy shapes, remain the 
strongest-performing 
category.

• Small naturals aren’t finished: 
Their recent weakness reflects 
oversupply rather than a 
permanent shift to lab-grown 
diamonds.

• India is the biggest long-term 
opportunity: Rising incomes 
and expanding jewellery 
consumption will make India 
increasingly important to 
global diamond demand.

• Generic promotion matters: 
Building the desirability 
of natural diamonds as a 
category remains essential 
for the industry’s long-term 
health.

“The industry isn’t looking for a galloping 
increase in prices or demand. We’re looking for 
a healthier market where supply and demand 
are balanced, inventories are normalising, and 

consumer confidence is steadily returning. That’s 
the foundation for sustainable growth in natural 

diamonds.”
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Amber Pepper’s Vision For Making 
Natural Diamonds Culturally 
Indispensable 
Amber Pepper, CEO of the Natural Diamond Council, the future of natural diamonds 
lies beyond tradition. She discusses how consumer behaviour, cultural relevance and 
industry-wide collaboration can inspire a new generation to embrace natural diamonds 
with renewed purpose and meaning.
Having spent your career 
building some of the world’s 
leading luxury brands, you’re 
now experiencing IIJS Bharat 
Premiere for the first time. 
What has surprised you 
most about India’s jewellery 
ecosystem, and how has it 
influenced your thinking on 
the role India should play in 
the future of the global natural 
diamond industry?
What has struck me most 
about India’s jewellery 
ecosystem is how naturally 
it brings together heritage, 
craftsmanship and innovation. 
There’s an incredible energy 
here, and a real confidence 
about where the industry is 
headed. India isn’t just a major 
manufacturing hub or a fast-
growing consumer market; it’s 
helping shape the future of the 
natural diamond industry. As 
consumers increasingly value 
authenticity and lasting quality, 
India has a unique role to play 
in leading that conversation.

When you visited Mumbai 
earlier this year, you said your 
priority was to secure greater 
investment for India because 
the market had been “doing 
a lot of work with its hands 
tied behind its back”. Since 
then, India has strengthened 
its position as the world’s 
second-largest natural 
diamond jewellery market, 
accounting for 12% of global 
demand. Can you quantify 
how much NDC’s investment 
in India has increased, and 
what specific initiatives or 
consumer campaigns will that 
additional funding support 
over the next 12 months?
Capturing 12% of global 
demand isn’t just a statistical 
milestone, it is proof of the 
Indian consumer’s deep, 
evolving connection with 
natural diamonds. As a council, 
our role is to make sure our 
resource allocation reflects 
where the market is going, 
not just where it has been. 
To match this growth, we 
are increasing our strategic 
marketing commitment in India 
backed by landmark industry 
collaborations like the GJEPC 

joining the Natural Diamond 
Council under the Luanda 
Accord framework.

 You described World 
Diamond Day (WDD) as an 
initiative that was conceived 
and executed in just three 
weeks, with no paid media, yet 
it generated a 30% increase 
in global searches for natural 
diamonds. You also said, 
“Imagine if we put money 
behind it” and made it a truly 
consumer-first platform. 

As you prepare for the next 
edition, how will NDC turn 
WDD into a major demand 
engine? Was the search uplift 
concentrated in markets such 
as India and the US, or did it 
translate into broader global 
consumer engagement and, 
more importantly, measurable 
retail sales?
The inaugural World Diamond 
Day (WDD) demonstrated 
the power of a unified global 
platform, driving a 30% 
increase in global search 
interest and millions of 
impressions through industry 
advocacy alone. Building on 
this momentum, our focus 
is to make WDD an annual 
tentpole by expanding digital 
storytelling, growing user-
generated content, and 
equipping partners to engage 
consumers more effectively. 
While India and the US led the 
surge, participation was global, 
reinforcing the universal appeal 
of natural diamonds. WDD is an 
open platform that celebrates 
their emotional value and 
keeps the category culturally 
relevant through authentic 
storytelling.

 
Where does the Luanda 
Accord stand today in 
practical terms? Beyond new 
signatories and statements of 
intent, how much capital has 
been committed or deployed 
to the Natural Diamond 
Council, and when should the 
industry expect to see those 
funds translate into larger 
global consumer marketing 
campaigns?
The Luanda Accord brings 
together the governments 

of Angola, Botswana, the 
Democratic Republic of 
the Congo and Namibia, 
alongside GJEPC as a formal 
member of the Natural 
Diamond Council, to support 
sustained investment in global 
generic marketing for natural 
diamonds. DMCC has also 
signed a Letter of Intent to join 
the NDC, further strengthening 
a unified, industry-funded 
approach to protecting and 
promoting the natural diamond 
category.

 
You have repeatedly 
emphasised that NDC’s role 
is to create demand rather 
than simply defend the 

natural diamond category. 
As India emerges as one of 
the industry’s biggest growth 
engines, what would success 
look like over the next three 
years? Are you targeting 
higher consumer penetration, 
greater purchase frequency, 
increased self-purchase 
among Gen Z and Millennials, 
or a measurable increase in 
natural diamond jewellery’s 
share of the luxury wallet?
Our focus is on creating 
desirability by making natural 
diamonds culturally relevant 
again. Success isn’t just 
measured by more people 
buying diamonds, it’s about 
making natural diamonds part 

Amber Pepper, 
CEO, Natural Diamond Council
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of how a new generation 
expresses identity, celebrates 
achievement and marks the 
moments that matter to 
them. Gen Z doesn’t want 
products that simply signal 
status; they want objects 
with meaning, authenticity 
and stories they can connect 
with. 

Over the next three years, 
we want to see natural 
diamonds increasingly 
become part of everyday 
culture – driving greater 
self-purchase, more frequent 
occasions and a larger share 
of the modern luxury wallet. 
Ultimately, our ambition is 
simple: when people think 
about celebrating themselves 
or someone they love, natural 
diamonds should be the 
instinctive choice.

 
You have spoken about 
putting the consumer at the 
centre of every decision and 
using data to understand 
where she discovers, 
researches and ultimately 
buys natural diamonds. 
How is NDC evolving its 
success metrics? Will future 
campaigns be judged 
primarily on awareness and 
engagement, or are you now 

working with retailers to 
measure conversion, sell-
through and incremental 
sales generated by NDC-led 
marketing?
Impactful marketing starts 
with understanding the 
entire consumer journey, not 
just individual touchpoints. 
At the Natural Diamond 
Council, we’re evolving our 
measurement framework 
to reflect that. While our 
primary role is to build long-
term category demand by 
increasing desirability, trust 
and consideration for natural 
diamonds, we’re also working 
more closely with retail 
partners to understand how 
that demand translates into 
commercial outcomes. 

Success is no longer 
measured solely by 
awareness or engagement, 
but by a connected set 
of metrics spanning 
consumer sentiment, search 
behaviour, consideration, 
retailer activation and, 
where possible, conversion 
and incremental category 
growth. The stronger the link 
between demand creation 
and retail performance, the 
greater the value we can 
demonstrate for the industry.

Industry conversations over 
the past two years have 
focused largely on inventory 
levels, rough prices and lab-
grown diamonds. How does 
one shift the conversation 
back to demand creation?  
Consumers don’t make 
purchasing decisions based 
on industry conversations—
they buy products that feel 
relevant, meaningful and 
desirable. Our role is to 
ensure natural diamonds 
remain part of culture 
by creating emotional 
connection and modern 
relevance. Rather than 
defining ourselves by 
comparisons with other 
products, we should focus on 
what only natural diamonds 
can offer: rarity, authenticity, 
provenance and a story 
that no other product can 
replicate. The stronger 
that cultural and emotional 
connection becomes, the 
stronger consumer demand 
will be.

Coming from global luxury 
brands such as Harrods, 
Farfetch and Coach, you’ve 
spoken about making natural 
diamonds culturally relevant 

again. If you look ahead to 
2030, what do you want 
consumers to associate with 
natural diamonds that they 
don’t necessarily associate 
with the category today?
By 2030, I want natural 
diamonds to have reclaimed 
their place at the centre of 
culture. The next chapter 
is about identity, self-
expression and modern 
luxury. I want a 25-year-old 
to see a natural diamond 
not as something you wait 
to receive, but something 
you choose because it 
reflects who you are. Just 
as luxury handbags and 
watches have become part 
of everyday style, natural 
diamonds should become 
part of everyday aspiration. 
At the same time, consumers 
should instinctively associate 
natural diamonds with 
authenticity, rarity, positive 
impact and a story that 
no synthetic product or 
algorithm can replicate. 
That’s the shift we’re building 
towards – not simply selling 
more diamonds, but making 
natural diamonds culturally 
indispensable once again.
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VIEWPOINT

Pritesh Patel: Leading GIA Into Next Era
Leading GIA at a pivotal moment in its history, Pritesh Patel, President & CEO, shares his 
vision for a future-ready Institute built on science, innovation and trust. Speaking with 
Solitaire International, he reflects on GIA’s evolving role, technological advancements, 
and India’s significance in the global gem and jewellery landscape.

You are only the seventh 
President in GIA’s 95-year 
history. What does this 
milestone mean to you 
personally, and what priorities 
have you set for the Institute 
as you take on this role?
It is an incredible privilege to 
lead an institution with such 
a rich history and an even 
greater purpose. What has 
struck me most since stepping 
into this role is the depth of 
trust GIA has earned over the 
past 95 years. That trust is 
reflected not only across the 
gem and jewellery industry, 
but also among our students, 
alumni, and consumers around 
the world. It’s our greatest 
responsibility, and one we never 
take for granted.

My priority is to build on that 
legacy while ensuring GIA is 
ready for the future. Together 
with our more than 3,000 
colleagues across 10 countries, 
we’re advancing science and 
research, driving innovation 
through new laboratory services 
such as the GIA Jewelry Report 
and our upcoming fancy shape 
cut grading standard, enhancing 
the experience for our students 
wherever they learn, and 
strengthening our global alumni 
community.

Everything we do is in service 
of one mission: protecting 
consumer confidence and 
ensuring GIA remains the 
world’s most trusted source 
of knowledge, science, and 
confidence in gems and jewelry 
for generations to come.

As GIA celebrates 95 years 
since its founding in 1931 and 
looks towards its centennial 
in 2031, how do you envision 
the institute evolving while 
preserving the values that have 
made it the global benchmark 
in gemmology?
While the gem and jewellery 
industry and consumer 
expectations have changed 
drastically since 1931, our core 
mission to ensure trust in 
gems and jewellery remains 
unchanged. As we approach our 
centennial in 2031, preserving 
our values means ensuring that 
every one of our 3,000 team 
members across our global 
schools and laboratories works 
daily to make GIA fully future-
ready. We will preserve our 
legacy not by standing still, 

but by remaining relentlessly 
curious and staying ahead of 
market shifts, new products, 
processes and gem treatments.

You believe in building a 
future-ready GIA anchored 
in science, powered by 
technology and trusted by 
consumers and the industry. 
What will this vision look like 
in practice over the next five 
years?
In practice, this vision means 
translating our scientific 
research into tangible tools and 
services that meet the needs 
of the trade, our students, 
and consumers. Over the next 
five years, you will see several 
major milestones, including the 
2027 rollout of a GIA cut grade 
for fancy-shape diamonds—
beginning with marquise, 
oval, and pear shapes—which 
is a significant advancement 
based on extensive testing 
and research. It also means 
expanding consumer protection 
through new services such 
as the GIA Jewelry Report, 
advancing our leadership 
in coloured stone services 
and enhancing the student 
experience with new facilities 
and programs.

How do you see automation, 
AI and advanced imaging 
reshaping diamond grading, 
identification and laboratory 
operations, and where will 
human expertise continue to 
play an indispensable role?
Our focus has never been 
on technology for its own 
sake. It’s about using science 
and technology together 
to better serve the industry 
and strengthen consumer 
confidence. AI, automation, 
and advanced imaging help us 
improve consistency, efficiency, 
and speed - from automating 
aspects of diamond grading 
to advancing colored stone 
identification and geographic 
origin services. Technology 
doesn’t replace expertise; it 
amplifies it.

Our scientists and 
gemmologists remain at the 
heart of everything we do. 
Their judgment, integrity, 
and decades of experience 
are what make GIA trusted 
around the world, and that’s 
not changing. The future of GIA 
is the combination of world-

class people, leading-edge 
science, proprietary datasets 
and innovative technology, all 
working together.
GIA’s investment in Tracr 
signals a deeper commitment 
to provenance and traceability 
for natural diamonds. How 
do you see this partnership 
evolving, and what role will 
digital provenance play in 
shaping the future of the 
diamond industry?
Our investment in Tracr reflects 
our belief that independent 
verification, transparency, and 
consumer trust will be the 
defining metrics of the gem 
and jewellery industry in the 
years ahead. As consumer 
expectations shift towards 
transparency, this partnership 
enables us to use digital 
innovation to strengthen 
confidence in the market, from 
the mine to the retail counter.

GIA has continued to expand 
its global footprint with 
initiatives such as the new 
Taiwan campus, the London 
campus and the Dubai 
laboratory. What factors 
guide the expansion strategy, 
and are there any regions—
including India—that you see 
playing a larger role in GIA’s 
future plans?
GIA has expanded where the 
industry and students need us 
most. Our expansion strategy is 
guided by a desire to improve 
the student experience, increase 

access to our classes, and 
meet the needs of our global 
laboratory clients. We recently 
opened a new educational 
facility in Taiwan, with 
expansions in London and New 
York to follow. Regions with 
important manufacturing and 
retail sectors, including India, 
are vital to this ecosystem, as 
they help us stay in touch with 
the pulse of the trade.

India remains one of the 
world’s most important centres 
for diamond manufacturing, 
jewellery production and 
gemmological education. How 
do you see GIA deepening its 
engagement with the Indian 
industry? 
India has always been a vital 
market for GIA, and I believe its 
importance will only continue 
to grow. While it remains the 
world’s leading centre for 
diamond manufacturing and 
a global leader in jewellery 
production, it’s also emerging 
as one of the world’s most 
important consumer markets.

Our role is to serve the 
industry through independent 
science, world-class education, 
and trusted laboratory 
services that help businesses 
navigate a rapidly evolving 
global marketplace. As India’s 
importance continues to grow, 
GIA is committed to investing in 
its future, developing the next 
generation of professionals, 
and strengthening consumer 

Pritesh Patel, President & CEO, GIA
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confidence across the global 
gem and jewelry industry.

If you were to define the next 
era of GIA in one sentence, 
what would it be?
For our next era, GIA is 
building a future-ready 
institute—anchored in science, 
empowered by technology, 
and trusted by consumers and 
the industry for generations to 
come.

Looking ahead to the 
Institute’s centennial in 2031, 
what transformational changes 
do you hope will have redefined 
not only GIA, but the global 
gem and jewellery industry 
itself?

By 2031, I hope to see an 
industry where full transparency 
and complete disclosure are 
universal norms. I look forward 
to our standards, such as 
our upcoming fancy-shape 
cut grade system, being fully 
integrated globally to elevate 
consumer confidence to historic 
highs. By anchoring the market 
in rigorous, science-based 
standards, we can ensure 
that future generations in our 
industry and consumers can 
interact with absolute trust and 
integrity.

VIEWPOINT
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WHAT’S NEW

Dewy Dazzlers
Rose-cut diamonds are enjoying a defining fashion moment, and 
ANAN JEWELS INDIA captures the mood with a collection that 
feels both romantic and unmistakably modern. Bold cocktail rings, 
couture necklaces with matching earrings, and sculptural wrist 
adornments – all bloom with stylised florals, paisley curves and 
intricately interlaced foliage. Softly glowing rose-cut diamonds are 
punctuated with striking emeralds and rubies, and fancy yellow 
diamonds, creating a play of colour and light. A dusting of brilliant 
white diamonds lends a crisp sparkle, elevating the collection’s 
dreamy, luminous appeal.

Golden Reverie
Anand Shah, the visionary behind the label, has an instinct for the 
unexpected. This season, he reimagines 22-karat gold bridal and 
high jewellery with striking Thewa-inspired motifs, artfully paired 
with carved amethysts, tourmalines, spinels, emeralds, and pearls. 
Equally captivating are the irregular gold motifs, each inlaid with 
tiny kundan-set polkis, lending the creations an artisanal richness.  
Delicate textures, sculptural silhouettes, and a vibrant interplay of 
colour create pieces that feel both regal and refreshingly modern. 
Rooted in heritage yet designed with a contemporary sensibility, 
the collection truly celebrates India’s enduring craftsmanship. 
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WHAT’S NEW

Modern Majesty
Gold has always been CVM’s signature canvas, and the brand’s 
creativity knows no bounds when it comes to reimagining bridal 
jewellery. Crafted in 22-karat gold, each bridal set is adorned with 
meticulously placed polkis, nestled within intricate niches that 
catch and reflect light beautifully. The interplay of uncut diamonds 
and radiant gold enhances the richness of the metal, creating an 
opulent glow.

The collection celebrates timeless Indian craftsmanship while 
offering a regal aesthetic for the modern bride. Every piece is 
designed to make a lasting impression, becoming a cherished 
heirloom for generations to come.

Bridal Brilliance
Dassani Brothers presents a mesmerising collection of bridal 
suites featuring statement rings, earrings, ear clips, and semi-
parure necklace sets, all enhanced with the finest emeralds, rubies, 
tanzanites, and other precious gemstones. The highlight of the 
collection is the thoughtful use of both large and small polkis 
(uncut diamonds), which add depth, character, and timeless appeal 
to every creation. This line-up is the perfect choice for brides who 
want to be the cynosure of all eyes on their special day.
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Heritage Elevated
GIE GOLD recasts traditional polki jewellery with Airloom, a 
collection that blends heritage craftsmanship with modern 
engineering. Designed using innovative open polki construction, 
each piece is remarkably lightweight while preserving the grandeur 
and artistry of age-old techniques. Open settings allow light to 
pass through every polki, enhancing its natural brilliance and 
creating an airy, elegant aesthetic. Created for the contemporary 
woman, the collection beautifully balances comfort, versatility and 
timeless appeal, proving that heritage jewellery can be as light as 
air yet rich in legacy. 

WHAT’S NEW

Design Virtuosity
HARITSONS DESIGNS PVT. LTD. raises the bar even higher with 
every successive jewellery collection. The award-winning jewellery 
manufacturer turns to age-old jewellery pieces, including those 
kept in museums, to churn out modern marvels that distinctly 
showcase India’s heritage with pride. Head to their booth to see 
the beauty of a bracelet that features diamond encrusted foliage 
motifs set against the background of intricately latticed gold. A 
broad cuff bracelet takes its cue from the intricate architecture 
of Jaipur. A carved emerald crowns the cuff accented with a 
mosaic of gemstones and decorative meenakari work. They 
constantly play with colour, forms, elements and proportions 
to create unusual, striking jewels that have a signature quality 
about them. Whether it is a heavy, elaborate gem-laden necklace 
or minimalistic linear earrings framed with uncut diamonds, the 
design, high quality of the gems and fine craftsmanship makes 
each jewel stand out. 
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Connoisseur’s 
Delight 
P HIRANI EXPORTS LLP crafts some of the world’s most exquisite 
fancy colour diamonds into exceptional jewels. Each diamond is 
chosen, cut, and perfected to tell a story of rarity and precision. 
From more affordable yellow diamonds to the highly coveted 
and rare pink diamonds, Hirani has jewels for all. A cuff bracelet 
inspired by Art Deco elements features a series of yellow diamonds 
as the crowning glory of the piece. A cocktail ring features 
teardrop-shaped yellow, pink and green diamonds enveloped by 
radiating white diamonds, while another ring, designed as a floret, 
is set with luminous diamonds of various shapes. Each of their 
pieces is a connoisseur’s delight.  

WHAT’S NEW

Refined Elegance
HOUSE OF SPARSH showcase a diverse range of designs, each 
brought to life through intricate craftsmanship, rich motifs, and 
symbolic elements. They are a perfect blend of design and luxury, 
where every detail is thoughtfully executed to create works of art. 
Vibrant coloured gemstones such as tanzanites, pearls, and other 
exquisite stones are paired with intricate enamel work, adding 
depth, colour, and character to every design. The compositions are 
elegantly balanced with the brilliance of diamonds and the organic 
beauty of uncut diamonds, resulting in creations that seamlessly 
fuse heritage, artistry, and refined sophistication.
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WHAT’S NEW

Stylishly 
Lightweight
KOSHA FINE JEWELS is known for its stylish and lightweight daily 
diamond jewellery. They are experts in using channel, illusion and 
micro pave set diamonds to offer a bigger look in lesser diamond 
caratage, creating jewels that are absolutely value for money. The 
use cutting-edge technology to use minimal metal to enable the 
diamonds to take centre stage in every piece. Their designs also 
keep the younger generations in mind so expect to find diamond 
slider necklaces, two-tone diamond ear studs, sculptural rings and 
more, all at affordable price points. They will also showcase gem-
studded necklaces accented with diamonds for those looking to 
add a splash of colour to life’s festivities. 

Coveted Treasures 
Couture fine jewellery manufacturer THE LEO JEWELS treats each 
piece of jewellery like fine art. Each gemstone is hand selected and 
the design is meticulously engineered to perfection with precise 
craftsmanship. They infuse fresh life into their designs with colour 
and character, making each piece a true coveted find. Expect 
to be mesmerised by their statement necklaces that enhance 
nature’s rarest treasures with designs that are equally alluring. This 
year they are putting the spotlight on rose-cut diamonds in their 
creations, bringing an old-word charm and an ethereal glow to 
their exclusive, extravagant and elegant jewellery. 
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 JEWELLERY COMPETITION

Melodic Masterpieces

Winner

Celebrating India’s rich musical legacy through the language of jewellery, the Brilliant 
Bharat – Music of India Jewellery Crafts Design Competition emerged as one of 
the creative highlights of IIJS Bharat Premiere 2026. Exhibitors were challenged to 
translate India’s rich musical heritage into jewellery creations. Drawing inspiration 
from classical ragas, folk traditions, devotional music, regional instruments and 
contemporary musical expressions, the competition celebrated the harmony between 
artistry and craftsmanship. Every piece offered a unique interpretation of the theme, 
transforming India’s rich musical heritage into delightful jewellery. The remarkable 
diversity and originality of the entries underscored the immense creative talent 
flourishing across the country. 
Mona Shah, Founder and Managing Director of Gewels by Mona, evaluated nearly 40 

entries, assessing each design for its thematic relevance, originality, wearability and 
craftsmanship. With over two decades of experience in the jewellery industry, she 
brought a deep design expertise to the judging process.
The winning and shortlisted pieces will be showcased at the Brilliant Bharat Gallery 
across the two venues – JWCC and BEC. 

Here’s a look at the winning pieces:

Mamraj Mussadilal Jewellers 

The coat buttons handcrafted 
in 18-karat antique finish gold, 
inspired by India’s rich musical 
heritage, bear symbols of 
the veena, violin, tabla, sitar, 
mridangam and harmonium, 
and shehnai. Highlighting 
sculptural artistry, these buttons 
that can be worn also as 
brooches, are embellished with 
diamonds, rubies, pearls and 
fine filigreed goldwork. 
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 JEWELLERY COMPETITION

First Runner-up

First Runner-up

Second Runner-up

D’yne Jewellery

Raj Ornaments

Shree Joyeria

The linear earrings are masterfully 
sculpted to resemble a classical stringed 
instrument.

The design is centred on carved 
tanzanites that form the resonant 
bodies, beautifully illuminated by a 
delicate halo of  diamonds. The graceful 
necks rise into a striking geometric 
fretboard woven with lush emeralds 
and tapered diamonds. Finished with 
elegant gold scrollwork, luminous pearl 
accents, and a crowning flourish of 
vibrant rubies, this pair is a breathtaking 
orchestration of musical artistry and fine 
craftsmanship.

Drawing inspiration from the fluid 
movement of musical waveforms, 
the gold cuff, The Rhythm Within, 
celebrates the unseen rhythm of Indian 
music. Sculpted in flowing gold, the 
bracelet is accented with a subtle 
glimmer of gemstones and diamonds, 
transforms sound into a wearable work 
of art, where innovation, emotion and 
craftsmanship come together in perfect 
harmony.

The grand necklace, Melodious Swing of Devotion, is an immersive 
sensory experience. Composed of multiple rows of emeralds, 
the pendant features Bal Gopal seated on a handcrafted golden 
swing, sheltered beneath a temple-inspired dome and framed by 
intricately carved peacocks. 

The necklace is punctuated by miniature musical instruments – 
including the dhol, manjira, kartal, and temple bells – adorned with 
polkis and coral, celebrating the joyous spirit of Krishna bhajans.

What steals the show is an interactive feature. A finely crafted 
diya suspended at the base acts as the trigger. With a gentle push, 
a devotional bhajan begins to play to a rhythmic beat, recreating 
the experience of gently swinging Bal Gopal during worship. 
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GI JEWELLERY PAVILION

Assamese Jewellery: A Golden Legacy 
Earns Its GI Identity
At IIJS Bharat Premiere, the GI-Tagged Jewellery Pavilion at JWCC, Pavilion Hall, celebrates 
India’s rich jewellery-making traditions and their enduring influence on contemporary 
design. In the first part of our series, we turn the spotlight on Assamese Jewellery, a 
centuries-old craft renowned for its intricate goldwork, nature-inspired motifs, and deep 
cultural significance, reflecting the artistic heritage of the Northeast.

Steeped in history and shaped 
by generations of skilled 
artisans, Assamese jewellery 
known locally as Axomiya 
Gohona has been a symbol of 
the state’s cultural identity. 

The origins of Assamese 
jewellery date back over a 
thousand years, when gold 
was sourced from the sands of 
rivers such as the Subansiri and 
transformed into ornaments 
by master goldsmiths. In 2025, 
this centuries-old craft received 
a significant boost with the 
award of the Geographical 
Indication (GI) tag, recognising 
its distinctive craftsmanship 
and safeguarding its 
authenticity for future 
generations. 

During the reign of the 
Ahom dynasty in the late-
medieval times, gold dust was 
abundantly found in the sands 
of different rivers of the state, 
especially in the Subansiri 
River, a major tributary of 
the Brahmaputra. As a result, 
the art of gold-washing and 
jewellery making flourished 
in the region. Gold-washing 

became an important source 
of occupation for the Sonowal 
Kacharis (Son or Xon in 
Assamese means gold, and a 
goldsmith is called a Sonari.) 

Several famous families 
in Assam, including the 
Bordolois of Jorhat, the Banias 
of Nagaon, and the Das of 
Barpeta, practice this craft 
form. They draw inspiration 
from the flora and fauna of 
the region and its cultural 
heritage, jewellery often 
featured birds, grains, animals, 
musical instruments like dhol 
(drum) and Japi (conical 
handmade headgear). The 
bright yellow gold jewels, 
ornamented with enamel and 
vibrant red, black, green, blue 
and white gemstones became 
its distinctive feature. Jon-Biri 
is inspired by the crescent 
moon; Lokaparo features two 
fan-tailed pigeons designed 
back-to-back; while Jethi-Pota 
resembles a lizard’s paws. 

Traditionally handcrafted in 
high-purity gold (22-karat and 
above) the jewellery reflects 
Assam’s close relationship with 
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nature. 
However, with India’s rapid 

technological advancement 
and the rise of modern 
manufacturing techniques, 
handcrafted jewellery is 
gradually taking a back seat, 
bringing this traditional art 
form to the brink of extinction. 
Although numerous revival 
efforts have been made, 
the recent GI tag marks 
a significant milestone in 
preserving and honouring this 

traditional craft.
The GI recognition will 

go a long way in playing a 
transformative role for the 
craft. Besides protecting 
Assamese jewellery from 
imitation, it provides legal 
recognition to authentic 
producers, enhances consumer 
confidence and creates 
opportunities for artisans 
to access wider national 
and international markets. 
It also reinforces the value 

of preserving a handmade 
tradition in an era increasingly 
dominated by mass production. 

Assamese jewellery is a 
living symbol of heritage one 
that continues to evolve while 
remaining firmly rooted in the 
traditions, artistry and cultural 
pride of Assam.

GI JEWELLERY PAVILION
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IIJS TRENDS

Forever Cherished
Necklaces have long been the ultimate expression of high jewellery. Cascading with 
diamonds, vibrant gemstones and luminous pearls, these masterfully crafted creations 
captivate collectors as much as they do first-time admirers. Here are some symmetrical 
beauties that celebrate the harmony of balanced design.

The stylized hasli-like necklace bears slender 
intertwining paisley patterns – one defined by 
emeralds and the other by white diamonds.  

The architecturally inspired rose gold choker 
features asymmetrical yet structured rows, each 
studded with diamonds and mother-of-pearl. 
A fancy-cut emerald at the centre introduces 
a striking contrast of colour, completing the 
composition. 

D’yne Jewellery

Awesome 
Sparklers
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IIJS TRENDS

The high-end botanical-inspired necklace 
centres on an elongated cabochon-cut tanzanite 
stone complemented by calibrated, pear-cut 
aquamarine to add structural contrast to the 
necklace. The architectural diamond framework 
brings this visual treat to life. 

Symmetrically composed S-shaped rows form the main 
design pattern of this gold choker. While the inner contour 
is lined with pearls, each segment is duly decorated with 
rubies, emeralds, and white diamonds, creating a richly 
layered interplay of colour and brilliance. 

This Art Deco necklace is a neat assembly of girandole 
motifs, each adorned with pearls, rubies and blue sapphires, 
creating a harmonious union of balance and geometric 
elegance. 

Sensuel Jewels

Haritsons 
Designs Pvt. Ltd.

Oriental Gemco
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The white gold necklace is interspersed with 
verdant cabochon emeralds and luminous rose-
cut diamond florets. Gradually expanding into 
a striking central motif, the design creates the 
illusion of a bold, wide choker.

Diarah Jewels 

The grand white gold choker is defined with 
two rows of stylised motifs studded with 
diamonds, rose-cuts, and emeralds. The necklace 
is bordered with hexagonal motifs echoing the 
same gemstone palette, frame the necklace with 
geometric elegance.

VFJ By VAMA 
LLP

IIJS TRENDS
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PROMOTIONS

GJEPC Steps Up UK Outreach Ahead of 
IIJS Bharat Premiere 2026

GJEPC Seminar in Jammu Spotlights 
IIJS Bharat & Export Opportunities for 
MSMEs, Draws 150+ Trade Members

GJEPC intensified its 
promotional efforts in the 
United Kingdom ahead of 
IIJS Bharat Premiere 2026 
through a week-long outreach 
programme in London that 
combined direct retailer 
engagement with the 2nd 
India-UK Jewellery Buyer-
Seller Meet (BSM). The 
initiative was held from 6 
to 10 July 2026 and aimed 
to attract more UK buyers 
while strengthening trade ties 
following the India-UK Free 
Trade Agreement.

As part of the campaign, 
Gaurang Vora, Manager, 
GJEPC, visited major jewellery 
trading hubs including Green 
Street, Southall and Wembley, 
meeting 20+ jewellery retailers 
and wholesalers through 
in-person interactions. He 
promoted IIJS Bharat Premiere 
2026, distributed event 
information and registration 
details, and gathered market 
feedback on sourcing 
requirements and buying 
trends.

Based on feedback from 
UK buyers, the 2nd India-UK 

Jewellery Buyer-Seller Meet 
generated strong demand 
for 22-karat gold jewellery, 
diamond jewellery, lightweight 
designs, lab-grown diamond 
jewellery and silver jewellery. 
Buyers also expressed interest 
in sourcing from reliable, 
export-oriented Indian 

manufacturers and suggested 
that suppliers offer smaller 
minimum order quantities 
to better meet the needs of 
independent retailers.

The campaign generated new 
buyer enquiries, strengthened 
relationships with existing trade 
partners and provided GJEPC 

with market intelligence on 
consumer preferences and 
sourcing trends. The Council 
plans to continue engaging with 
buyers, assist with IIJS Bharat 
Premiere registrations and 
facilitate introductions between 
overseas buyers and Indian 
manufacturers.

GJEPC, in association with 
Swarnkar Sangh Jammu, 
organised a seminar on “Export 
Opportunities for MSMEs and 
IIJS Retail Connect”, bringing 
together more than 150 
members of the jewellery trade 
from across Jammu district. The 
seminar held on 24 July aimed 
at helping jewellers tap global 
export opportunities while 

highlighting the role of IIJS 
Bharat in expanding business 
prospects and strengthening 
India’s gems and jewellery 
industry.

Mansukh Kothari, Convenor 
– Events, GJEPC, outlined 
how IIJS Bharat has enabled 
manufacturers, retailers and 
exporters to build professional 
networks, discover new 

markets, and generate business 
opportunities through direct 
engagement with domestic and 
international buyers.

Mithilesh Pandey, Senior 
Director, GJEPC, presented 
an overview of the Council’s 
initiatives to strengthen 
India’s gem and jewellery 
export ecosystem. He guided 
participants through the 
process of establishing an 
export business, including 
obtaining an Import Export 
Code (IEC), GST registration 
and fulfilling other statutory 
requirements.

Pandey also highlighted 
GJEPC’s export promotion 
initiatives, including IJEX, Dubai, 
e-commerce opportunities 
through platforms such 
as eBay, participation in 
international trade exhibitions 
and access to overseas 
markets. He underscored the 
growing importance of FTAs 
in enhancing India’s export 
competitiveness and outlined 
the various MSME schemes and 

government support available 
to industry members.

Naheed Sunke, Assistant 
Director, GJEPC, briefed 
participants on the benefits 
available to jewellers 
attending IIJS Bharat through 
their association, including 
special discounts on visitor 
registrations. She also noted 
that IIJS offers a valuable 
platform to showcase regional 
jewellery traditions to a wider 
audience, adding that Jammu’s 
distinctive Dogra jewellery has 
the potential to gain greater 
national and international 
visibility through the exhibition 
as efforts to secure a GI 
tag continue. The seminar 
generated strong interest in 
GJEPC’s membership and trade 
initiatives. Several participants 
agreed to become GJEPC 
members, while many others 
expressed interest in visiting the 
upcoming IIJS exhibition.
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1UNIQUE JEWELS PRIVATE LIMITED

AADEY JEWELS PRIVATE LIMITED

AAROH JEWELS

ABHAY NAVINCHANDRA

ACHAL JEWELS PRIVATE LIMITED

ADVIT JEWELS LIMITED

AGCOLOR LLP

ANAN JEWELS INDIA LLP

ANAND SHAH JEWELS LLP

ANGEL JEWELS LLP

ANOKHA JEWELS PRIVATE LIMITED

ANSAA JEWELLERS (P) LTD.

AQUA JEWELLERS

AWESOME SPARKLERS

B.C. JAIN JEWELLERS (VIVEK) PVT. LTD.

BAHETI GEMS & JEWELS PVT. LTD.

BANSI JEWELLERS PRIVATE LIMITED

BEAUTY GEMS & JEWELLERY

BHINDI JEWELLERS PRIVATE LIMITED

CARAT COUTURE FINE JEWELLERY LLP

D YNE JEWELLERY

DASSANI BROTHERS

DEEPAK JEWELLERS

DHANRUPJI DEVAJI CO

DIAGOLD

DIARAH JEWELS PRIVATE LIMITED

DIPTI AMISHA

EMPRIYAL

ENSHINE

EXQUISITE COLOR KRAFT PVT. LTD

GDK JEWELS PRIVATE LIMITED

GEETA SHYAM JEWELLERS PRIVATE LIMITED

GEHNA JEWELLERS PVT. LTD.

GEM PLAZA PRIVATE LIMITED

GEMCRAFT

GEMS & JEWELS PALACE

GHATIWALA JEWELLERS

GIE GOLD CREATIONS PVT. LTD.

GK CHUDIWALAS LLP

GLORIOUS JEWELLERY (INDIA) PVT . LTD.

GOLD STRINGS JEWELLERY PRIVATE LIMITED

GOLECHA S JEWELS

GURU KRIPA DESIGN STUDIO PVT LTD

HARITSONS DESIGNS PVT. LTD.

HEEDARIO GEMS AND JEWELS

HISSARIA DIAMONDS

HOUSE OF SPARSH PVT LTD

INDIANIA JEWELLERY COMPANY PVT LTD

INTERGEM EXPORTS

JAIPUR RATNA MANUFACTURING PVT. LTD.

JATIN GEMS

JEWELLERY BY SURANAS

JEWELS BY SEPHORA LLP

JEWELS OF RAJPUTAANA

JPGEMS PRIVATE LIMITED

K P SANGHVI INTERNATIONAL PVT. LTD.

KINU BABA JEWELLERY (INDIA) PVT. LTD.

KOSHA FINE JEWELS LIMITED

KSM FINE JEWELS

L STAR

MAA SATTI JEWELS PRIVATE LIMITED

MAMRAJ MUSSADILAL JEWELLERS

MANISH BHINDI JEWELS

MANOJ ORNAMENTS PVT. LTD.

MARQUISE JEWELS PRIVATE LIMITED

MK EXPORTS

MODI EXPORT HOUSE

MOHAN LAL NARAYAN DAS JEWELLERS

NEETTI ATELIIER PVT LTD

NIMESH GEMS

NINE JEWELLERY

NOLKHA BROTHERS PRIVATE LIMITED

OPH JEWELLER

ORIENTAL GEMCO PVT. LTD.

P HIRANI EXPORTS LLP

P.C. TOTUKA & SONS

Supported by

10 

• ABHAY
NAVINCHANDRA

• ACHAL JEWELS
PRIVATE LIMITED

• ANAND SHAH JEWELS
LLP

• ANGEL JEWELS LLP
• ANSAA JEWELLERS

(P) LTD.
• AWESOME SPARKLERS
• BANSI JEWELLERS
• BEAUTY GEMS &

JEWELLERY
• BHINDI JEWELLERS
• BIRDHI CHAND

GHANSHYAM DAS
• CARAT COUTURE FINE

JEWELLERY
• CHOKSHI VACHHARAJ

MAKANJI & COMPANY
• DHANRUPJI DEVAJI

CO
• DIAGOLD
• DIPTI AMISHA
• ENSHINE
• FARAH KHAN FINE

JEWELLERY PVT. LTD.
• GDK JEWELS PRIVATE

LIMITED
• GEHNA JEWELLERS

PVT. LTD.
• GEM EXPORTS
• GHATIWALA

JEWELLERS
• GIE GOLD CREATIONS

PVT. LTD.
• GOLD STRINGS
• HEEDARIO GEMS &

JEWELS
• HOUSE OF SPARSH

PVT LTD
• JAIPUR RATNA

MANUFACTURING PVT.
LTD.

• KINU BABA
JEWELLERY (INDIA)
PVT. LTD.

• KOSHA FINE JEWELS
• LAXMI JEWEL CRAFTS

PRIVATE LIMITED
• MAA SATTI JEWELS
• MAMRAJ MUSSADILAL

JEWELLERS
• MANOJ ORNAMENTS

PVT. LTD.
• NEETTI ATELIIER PVT

LTD
• NINE JEWELLERY
• P HIRANI EXPORTS

LLP
• PEACEMOON

TRADERS
• RAJ JEWELLERS
• RAMBHAJO S
• RANIWALA

JEWELLERS PVT. LTD.
• S K SETH JEWELLERS
• SANSKRITI JEWELS
• SAVIO JEWELLERY
• SAWANSUKHA

JEWELLERS PVT.LTD.
• SENSUEL
• SHAH GEMS
• SHANTI S SETH

JEWELLERS
• SHREE G.K.

CHUDIWALAS

• SHREEJEE JEWELLERS
PVT.LTD.

• SPLURGE JEWELS LLP
• SRISHTI GOLD PVT.

LTD.
• SSVAR LLP
• T.J. IMPEX
• TANVIRKUMAR & CO.
• TARA FINE JEWELS
• TATIWALAS GEHNA
• UMA ORNAMENTS
• UNIQUE JEWELS

PRIVATE LIMITED
• VALENTINE JADAU
• VALENTINE

JEWELLERY (INDIA)
PVT. LTD

The Select Club at IIJS Bharat - Premiere will host 122 Couture jewellery exhibitors,
displaying a wide range of exclusive high-end jewellery. 
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• S K SETH JEWELLERS
• SANSKRITI JEWELS
• SAVIO JEWELLERY
• SAWANSUKHA
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• SENSUEL
• SHAH GEMS
• SHANTI S SETH

JEWELLERS
• SHREE G.K.

CHUDIWALAS

• SHREEJEE JEWELLERS
PVT.LTD.

• SPLURGE JEWELS LLP
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• SSVAR LLP
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The Select Club at IIJS Bharat - Premiere will host 122 Couture jewellery exhibitors,
displaying a wide range of exclusive high-end jewellery. 

PEACEMOON TRADERS

PRAGYA JEWELS PRIVATE LIMITED

PRIMESTAR GEMS & JEWELS PVT. LTD.

RADHIKA JEWELSCRAFT PVT. LTD.

RAJ JEWELLERS

RAKYAN GEMS

RANIWALA JEWELLERS PVT. LTD.

RAWAT JEWELS

RVJ JEWELLERS PRIVATE LIMITED

S.K. SETH CO. JEWELLERS

SANSKRITI JEWELS

SAVIO JEWELLERY

SAWANSUKHA JEWELLERS PVT.LTD.

SENSUEL

SHAH GEMS

SHANTI SETH JEWELLERS

SHIVAM JEWELS AND ARTS LLP

SHREE JEE JEWELLERS

SHREE JOYERIA

SHREEJEE JEWELLERS PVT.LTD.

SHUBH JEWELLERY INDIA LLP

SIPANI JADAU ANTIQUE PVT. LTD.

SPLURGE JEWELS LLP

SRISHTI GOLD PVT. LTD.

SSVAR LLP

SUNIL GEMS AND JEWELLERY PVT. LTD

SUNVIM EXPORTS

SURANA ENSEMBLE PRIVATE LIMITED

SWASTIK JEWELS

SWASTIK SALES INCORPORATION

T J IMPEX FINE JEWELS LLP

TALLIN STUDIO PRIVATE LIMITED

TANVIRKUMAR & CO.

TARA FINE JEWELS

TATIWALAS GEHNA

THE LEO JEWELS

TIBARUMAL RAMNIVAS GEMS JEWELS & PEARLS

UMA ORNAMENTS PRIVATE LIMITED

V.K. JEWELLERS

VALENTINE JADAU

VALENTINE JEWELLERY INTERNATIONAL

VFJ BY VAMA LLP

VIJAYRAJ & SONS

VIKRAM MEHTA DESIGN STUDIO PVT LTD

VIRAASAT JEWELS PVT. LTD.

ZAYNA EXPORTS
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