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Director's Note

The experience of shopping for jewellery is
always been exciting. We Present to you an
immersive experience that will allow you to
try on our stunning Pieces of antique jewellery
before you buy them. A woman especially
millennial’s, are attracted to antique jewellery
designs for their dull sheen and relic look.
Antique gold jewellery find their prominence
in weddings, festivals and major household
occasions such as gruhapravesham etc.

Ansaa Jewellers Private Limited also offers its
customers with a number of Jewellers based
services for customization and personaliza-
tion of Antique Jewellery. Antique short & long
necklace is highly demanded in modern times
because of its royal and mesmerizing look.
Ansaa Jewellers Private Limited offers wonder-
ful collection in antique jewellery for women
at the best price.

DIRECTOR : MABNA i MANAGING DIRECTOR

-MRS. REKHA K, SHAH v N ' § N MR:EIRAN

About us

Ansaa — a brand known to give new dimensions to the Indian
Traditional Jewellery is a renowned name in the gems and
jewellery industry. Incepted by Kantilal Shah in 1997, Ansaa has
been a global trendsetter. The unique designs created by the
brand has won Ansaa several national and international awards
too. Shah with his knowledge and expertise intricately creates
designs that exhibit passion and leaves everyone mesmerised.
Having made a distinctive mark in the field of Finest handcrafted
splendid jewellery, Ansaa offers the best Indian contemporary
jewellery to their patrons.
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An auspicious beginning to
a golden future.

Discover IAGES - Indian Association for
Gold Excellence and Standards

|IAGES is a self-regulatory organization that is created by
the Indian gold industry, for the Indian gold industry, and
supported by the World Gold Council.

When everyday stories
turn into lifelong memories.

The moment is ||

Unveiling soon.

WORLD
EITE scanihe GRode \ 4 GOLD
B2 ogisteryour intere e IAGES COUNCIL Visit us at booth: NESCO Hall 1-1C69 A

‘."?:?' s [BEister your interest and access the
e [:5--!-!'1': Ciode ol Conduct af wwasliagas. com .“ Imdian Agsnciathon for
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Prime Minister

MESSAGE

It is heartening to learn about the 41% edition of the Indian International Jewellery
Show (I1JS) Premiere being held at Goregaon. The publication of the special edition
of Solitaire International magazine by the Gem & Jewellery Export Promotion
Council (GJEPC) to mark the occasion is a thoughtful initiative.

The GJEPC has made commendable efforts to promote India’s gem and jewellery
industry and boost exports. With its member companies active across the country,
the Council is well-positioned to realise the vision of making India a global hub in
this domain.

The gems and jewellery sector is a significant contributor to India’s economy.
A shining example of both Make in India and Skill India, it provides employment to
millions across the nation and enhances the lives and livelihoods of their families.

Indian artisans are globally renowned for their intricate craftsmanship and the demand
for Indian products continues to grow in international markets. Given the opportunities
available across the world, our artists and craftsmen are being encouraged to explore
innovation, design, branding and high-value segments to further expand the sector’s
global footprint.

Our government is committed to transforming India into a global design and trading
powerhouse in the gems and jewellery sector. Several targeted initiatives are
promoting innovation, expanding digital access, providing financial support, and
strengthening skill development. These efforts aim to empower our traditional
workforce while enhancing infrastructure and attracting investment.

The presence of exhibitors, international delegates and country delegations at the I1JS
Premiere 2025 serves as a vital platform for collaboration and exchange of ideas. I am
sure that the potential of lab-grown diamonds, which reduce environmental impact and
symbolise responsible sourcing, will also be one of the salient points of discussion.

As we move forward on the path to building a Viksit Bharat by 2047, the gems and
jewellery sector will play an increasingly important role in shaping the country's
economic and cultural identity. Greetings and best wishes to everyone at IIJS Premiere
2025 for the event’s glittering success.

May the special edition of Solitaire International magazine be widely read
and appreciated.

By 4 *"’,\

(Narendra Modi)
New Delhi

HTET 01, 9 G99 1947
23 July, 2025
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MESSAGE

MINISTER OF COMMERCE & INDUSTRY
GOVERNMENT OF INDIA

9y Tga

PIYUSH GOYAL

MESSAGE

| am delighted to learn that the Gem & Jewellery Export Promotion Council (GJEPC)
is organising the 41% edition of the India International Jewellery Show (IlJS)
Premiere from 30" July to 4™ August 2025 in Mumbai.

The gems and jewellery sector has always been a glittering symbol of India’s rich
cultural heritage, exceptional craftsmanship and entrepreneurial spirit. As one of the
largest contributors to employment and exports, it plays a vital role in strengthening
India's economy and enhancing its global image. The GJEPC's tireless efforts in
promoting design innovation, skill development, sustainability and market expansion
have transformed the sector, empowering artisans and enterprises to compete on
the world stage.

This flagship event, with the participation of over 2,100 exhibitors, will serve as an
invaluable platform for the entire gems and jewellery ecosystem. It will bring together
manufacturers, traders, retailers, designers, technology providers and policy-makers
under one roof, creating unparalleled opportunities for knowledge exchange,
networking and business development. Participants will also have the opportunity to
showcase their latest designs, innovations and cutting-edge technologies while
exploring new sourcing channels, market trends and consumer preferences from
across India and beyond.

| congratulate the GJEPC for organising such a significant event and wish it
continued success in all its future endeavours.

Wyed_

Piyush Goyal

Ministry of Commerce & Industry, Vanijya Bhawan, Akbar Road, New Delhi-110001
Tel, No. : +91 11 23039110, 23029111, E-mail : cimoffice@nic.in
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I extend my heartfelt congratulations to the Gem & Jewellery
Export Promotion Council (GJEPC) on organising the 415 edition of
[1JS Premiere; one of the most prestigious global trade platforms for
the gems and jewellery sector.

India’s gem and jewellery industry embodies a rare combination | N oS f 5 X 4
of innovation, craftsmanship and entrepreneurial spirit. Supporting A § T l l.l s J'EWE;L-E“,, i
over 5 million livelihoods and contributing more than USD 28 billion
in annual exports, it continues to be a vital pillar of our nation’s export ' A e A Bl A i
economy. | ‘ | Zone - 1C

Infrastructure development plays a crucial role to unlock the full : - C
potential of sectors like gems and jewellery; whether through improved i , Hall No. 1 BE
domestic connectivity or streamlined international logistics. I am Stall No. 1A 32G ]
pleased to see that our expanding road and highway network is
significantly reducing transit times, enhancing supply chain efficiency
and boosting the global competitiveness of Indian exports.

IIJS Premiere 2025 reflects India’s growing stature as a host of
world class trade events, while also celebrating our design expertise
and manufacturing excellence. I commend GJEPC for its continued
commitment to advance the industry and wish the event every success
in further strengthening India's global leadership in the sector.

MESSAGE

PREMIERE 2025

Yours
LAXMI IMPERIALPVYTLTD

J\ ] / . {
ifin Gadkari )
A leading manufacturer of closed setting diamond jewellery

Room No. 501, Transport Bhawan, 1, Sansad Marg, New Delhi — 110 001, Tel.; (RTH) 011-23710121, 23711252 (0), 23719023 (F) e e ey el e
E-mail: nitin.gadkari@nic.in; website-www.morth.nic.in ) R - ' )
Camp Office Nagpur : Plot No. 25, Opp. Orange City Hospital, Beside Jupiter School, Khamla Chowk, Nagpur-440015(MS)
Tel.: 0712-2239918/20/22/23/24 Email : office@nitingadkari.net

For Any Business Enquiry Call Mr.Laxman +91 9380888030
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Chief Minister umbai 400 0
Maharashtra

I extend my heartfelt congratulations to the Gem & Jewellery Export
Promotion Council (GJEPC) for organising the 41* edition of I1JS Premiere, one
of the world’s most renowned jewellery exhibitions. I wish them all the best for
its success.

Maharashtra has long been the heart of India’s gem and jewellery trade,
contributing nearly 70% to the country’s USD 28 billion exports. Mumbai’s
robust infrastructure, the SEEPZ SEZ’s advanced manufacturing ecosystem, and
the Bharat Diamond Bourse have established the state as a global centre for gem
and jewellery excellence.

The upcoming Jewellery Park in Mahape is another visionary initiative that
will further transform this sector. Spread over 21 acres, the Park will house over
1,250 manufacturing units and create over 1,00,000 jobs. It will empower
karigars and MSMEs with world-class infrastructure and support.

I applaud GJEPC’s unwavering commitment to industry development. The [
Government of Maharashtra reaffirms its full support in making Maharashtra the I I J S P re : ie re

preferred destination for gem and jewellery business globally.

(Dsvend s Fadiavia) 31*’ . 44% GCLDSTAR Elite Jewels Pvt. Ltd.
J - Hall No. - 2 BEC
July to Aug Booth No. - 2J 252

Bombay exhibition
centre

Tel. : 022-2202 5151/2202 5222, E-mail : cm@maharashtra.gov.in,
Website : www.maharashtra.gov.in

/14 / SOLITAIRE INTERNATIONAL / JULY 2025
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adani

It is a privilege to extend my congratulations to the Gem & Jewellery
Export Promotion Council (GJEPC) on the 41st edition of I1JS Premiere.

Having begun my entrepreneurial journey in this very industry, | hold a
deep appreciation for the transformative role the gem and jewellery
sector plays in India’s growth story. It exemplifies how heritage
craftsmanship, when combined with modern enterprise, can create
significant economic value, generate employment, and elevate India’s
global influence.

11JS Premiere is more than an exhibition - it is a strategic platform that
positions India as a global sourcing powerhouse, showcasing our
design leadership, artisanal excellence, and export competitiveness.

| wish the GJEPC and all participants great success at IlJS 2025 and
look forward to seeing India’s gem and jewellery industry strengthen its
leadership in global markets.

Gautam Adani
Chairman-Adani Group

Adani Group Tel +91 79 2555 5401

Adani Corporate House
Shantigram, 5 G Highway

Fax +9179 2555 5600
gautam.adani@adani.in

Ahmedabad 382 421 www.adanl.com
Gujarat, India

Gautam Adani
Chairman
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KIRIT BHANSALI

Chairman, GJEPC
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tis with immense pride and joy

that I welcome you all to the

41st edition of 1IJS Premiere,

one of the most prestigious
gem and jewellery trade shows in the
world. Each edition of I1JS reflects
the strength, diversity, and creativity
of our industry—and this year is no
exception.

India’s gem and jewellery exports
currently stand at USD 32 billion,

a testament to the industry’s
resilience, global appeal, and strong
foundations. While we are navigating
a period marked by global economic
uncertainty, shifting demand, and
geopolitical challenges, our industry
continues to demonstrate remarkable
adaptability and strength. We've
weathered many storms before, and we
will emerge stronger again—because
resilience is in our DNA.

As we set our sights on the future,
GJEPC remains deeply committed
to the vision of Viksit Bharat and our
ambitious goal of USD 100 billion in
exports by 2047. To achieve this, we

MESSAGE

are working relentlessly across all
fronts—facilitating ease of business,
opening new markets, enabling trade-
friendly policies, fostering skilling
and training, and building industry
standards that match the world’s best.

The support from the Government
of India has played a pivotal role in
enabling this journey, and we continue
to build on that momentum to ensure
India retains its position as the
world’s preferred jewellery sourcing
destination.

11JS Premiere is not just a trade fair—
itis a celebration of everything that
makes our industry special. It brings
together manufacturers, designers,
retailers, exporters, and buyers from
across the globe, creating a vibrant
platform for innovation, collaboration,
and growth.

Let us continue to move forward
with purpose, unity, and confidence.
The road ahead may have its
challenges, but India is poised to grow,
and together, we will shape a brighter,
more glittering future.

/17/
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SHAUNAK PARIKH

Vice Chairman
GJEPC
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JEPC is proud to present

its most ambitious edition

yet, IIJS Premiere 2025.

This landmark event
reflects our deep commitment to
nurture the growth of India’s gem and
jewellery industry, both at home and
on the global stage.

Our vision remains steadfast: to
create a dynamic, future-forward
platform where manufacturers and
retailers, from emerging designers to
legacy enterprises, converge to build
meaningful connections and drive
long-term business success.

This year, 11JS Premiere reaches a
new pinnacle with 2,100 companies
and 3,600 booths, including enhanced
sections such as 250 colour gemstone
booths, 313 Select Club stalls, and a
record 415-booth IGJME machinery
show. The scale of the show mirrors
not just growth in design, but also the
remarkable strides in technology that
our industry continues to make.

Every milestone reflects our pursuit
of excellence. Under the theme of

“Brilliant Bharat,” this year we are
celebrating India’s rich architectural
legacy through a jewellery design
contest exclusively for our exhibitors.
Sustainability remains central, with
the “One Earth” initiative reaching
an impressive target of 4 lakh trees
planted, advancing our carbon-
neutrality goal by 2030-2032.
Looking beyond India, we are
excited to announce GJEPC’s debut
show, SAJEX, set to be held in Jeddah,
Saudi Arabia, this September. The
curtain-raiser in early July in Riyadh
and Jeddah generated strong interest
from investors and stakeholders
alike, pointing to the vast, untapped
potential of Saudi Arabia’s growing
jewellery sector. SAJEX 2025 is poised
to become a vital springboard for
Indian jewellers seeking to explore new
frontiers and build trade partnerships
in the Middle East.

SOLITAIRE INTERNATIONAL / JULY 2025

NIRAV BHANSALI

Convener
National Exhibitions Sub-Committee,
GJEPC
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s we count down to I1JS

Premiere 2023, I am filled

with pride and excitement

to welcome you, dear
members of the gem and jewellery
fraternity, to what promises to be the
largest and most impactful edition in
our history.

With 2,100+ exhibitors and a record-
breaking 3,600 stalls across two world-
class venues—Bombay Exhibition
Centre and Jio World Convention
Centre—this year’s show is a true
celebration of scale, innovation, and
excellence.

Our core vision remains unchanged:
to make business happen for the
industry. And this year, we’ve pushed
the boundaries further to create
a complete ecosystem—one that
enables every stakeholder, from
MSME:s to global powerhouses, to
connect, collaborate, and grow. From
inspiring design showcases to rich
knowledge sessions and powerful
networking evenings, this edition has
been thoughtfully curated to spark
opportunity at every step.

MESSAGE

I1JS Premiere 2025 introduces several
major enhancements. The Select Club
has grown stronger than ever, offering
premium engagement for elite buyers.

The Gemstone Pavilion is at its
largest scale to date—an unmissable
destination for stone lovers.

IGJME moves to the newly
refurbished Hall 6 at Nesco, poised
to become one of the world’s most
significant jewellery technology
showcases.

We are proud to launch the 11JS
Promise—our formal commitment to
delivering a world-class experience for
all visitors and exhibitors. From 100%
booth readiness on Day 1 to real-time
troubleshooting, hygiene standards,
efficient shuttle services, and overall
operational excellence—every detail is
designed so you can focus entirely on
business.

Sustainability continues to guide us.
Under the One Earth initiative, we’ve
already planted over 2.5 lakh trees, with
another 1 to 1.5 lakh planned this year.
We’re also: phasing out flex material;
running the show on green renewable
energy; and expanding recycling
efforts. All this is aimed at making I1JS
carbon-neutral within the next 5-8
years.

Whether you're here to discover new
product lines, forge global connections,
or gain insights through Innov8
Talks, this year’s I1JS promises more
opportunities, more inspiration, and
more momentum than ever before.

[1JS Premiere isn’t just an
exhibition—it’s where the heart of our
industry beats the loudest.

Let’s come together to make this a
milestone moment.

See you at the show!

/19/
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ith every I1JS

Premiere we

aim to introduce

something fresh—
not just on the show floor, but also
in the special I1JS edition of Solitaire
International. Curating content for the
issue has always been equal parts fun
and challenging. The goal? To present
a thoughtful selection of features
that spans the arc of the jewellery
industry—from cutting-edge design to
diamond industry analysis by respected
global voices like Avi Krawitz and
Paul Zimnisky; from precious metal
insights to conversations with avant-
garde jewellery designers shaping the
future of jewellery. It’s a 360-degree
snapshot of where the industry
stands—both in India and globally.

In this edition we have put spotlight
on design—the soul of every jewellery
piece—and innovation, which
reflects the technological skills of our
exhibitors.

Our stylised still life Cover Feature
focuses solely on the jewellery itself—
with every piece differentiated in
design, craftsmanship, and character.

The I1JS Trends segment gives
visitors a quick preview of what to
expect at the show—from sculptural
and luxurious rings to high-end
earrings that blur the line between fine
jewellery and art.

With each edition, it has been our
endeavour to present a roll call of
designers who have stayed true to their
vision.

Hanut Singh, a scion of Indian
royalty, brings an aristocratic edge
to his rule-breaking, unmistakably

modern jewellery; Richard Wu,

who recently wowed the audience at
Couture, Las Vegas, with his esoteric
works underpinned by philosophical
narratives; or for that matter German
Kabirski, the radical jewellery designer
who finds beauty in chaos.

Hemmerle, the Munich-based
maison, is known for forging
extraordinary alliances between
precious metals and humble
counterparts such as aluminium,
copper, or bronze—elevating them to
the status of fine jewellery.

In contrast, we feature a special
interview with Tom Heyman,
President of the legendary Oscar
Heyman—a storied design house
known as the ‘Jewellers’ Jeweller®—
whose superlative collections and
seven design patents makes them the
most sought-after jeweller to the likes
of Van Cleef and Tiffany’s.

Each of these stories offers a
distinct creative lens, but they all
share one thing: a fierce dedication to
craftsmanship and artistry that stirs
the senses.

And finally, in our In Style segment,
fashion designer Nitya Bajaj brings
a beautiful crossover—pairing
Ajrakh-inspired illustrations from
her latest collection with heavy gold
bridal jewellery from I1JS exhibitors,
capturing the intersection of textile art
and ornamentation.

We hope you enjoy reading this
issue as much as we enjoyed putting it
together.

Wishing you all a very successful
show!
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On the Cover

The arresting emerald
and diamond brooch
entwines lushemeralds
and brilliant diamonds
inagraceful play of
curvesand light.
SENSUEL JEWELS

NIKITA RAO

Product Stylist

Cover Feature

"Diamond jewellery
paired with heavy metals
is redefining luxury with
abold, contemporary
twist. Asamagazine
contributor passionate
about modern design,
I'm drawn to the striking
contrast between
delicate brilliance and
industrial strength. When
icy diamonds meet
metals, the resultis edgy
yet elegant—perfect

for today's confident,
style-forward wearers.
Whether in sculptural
rings or layered
statement pieces, the
interplay between
sparkle and structure
offers afresh take on
timeless beauty, making
diamond jewellery

feel powerfuland
unapologetically bold.
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GEORGY GEORGE

Still Life Jewellery
Photographer

Cover Feature

"For this Cover Feature
shoot we explored the
bold contrast between
rugged metal tools and
the refined brilliance

of diamond jewellery.
Each frame captured
the harmony between
strength and elegance,
where industrial grit
meets refined glamour."

NITYA BIRLA
Creative Head, Designer,
NITYABAJAJ Label
"Ajrakh by Nitya Bajaj
is my way of honouring
the artisans behind this
beautiful craft. | share
their story with the world
through my platform —
itsajourney | live every
day,and one | truly love.”
For the In Style
section, Nitya Bajaj
teams up with Solitaire
toshowcase her
striking Ajrakh-inspired
ensembles, styled with
intricate and opulent
bridal gold jewellery.
Deeply committed to
preserving traditional
craftsmanship, she
takes pride in supporting
the artisans behind
Ajrakh, ensuring their
legacy continues
through every piece she
creates.

PAUL ZIMNISKY

Diamond Analyst

Paul Zimnisky is an
independent diamond
industry analyst and
consultant basedin the
New York metro area.
He publishes the State
of the Diamond Market,
awidely followed
monthly report, and
hosts the Paul Zimnisky
Diamond Analytics
Podcast, featuring
in-depth conversations
with global industry
leaders.

In this edition, Paul
examines the uncertain
recovery of China's
diamond market amid
shifting consumer
sentiment.

AVI KRAWITZ

Diamond Analyst

AviKrawitzis the
Founder of The
Diamond Press and
aleading voice inthe
diamond and jewellery
industry. Known for

his insightful analysis
and sharp storytelling,
Avi brings clarity toa
market undergoing
rapid change.

In this edition, he
decodes how today's
consumers, especially
Gen Z, are redefining
jewellery buying
through alens of
meaning, identity, and
ethics.

LIANG WEIZHANG

China Correspondent

Liang Weizhangis CEO
of HubWis Jewellery
Strategic Creations
(Guangzhou) Co,,

Ltd., and arespected
jewellery industry
analyst. Heis the
founding President

of the Guangzhou
Diamond Exchange
and Vice Chairman of
the Guangdong Gold
Association. With nearly
30 years of experience
spanning Chinaand
international markets,
Liang brings deep
insight into industry
trends.

Inthisissue, he
explores the evolving
jade sector in China,
offering a nuanced view
on how cultural heritage,
economic shifts,and
material innovation are
reshaping the country’s
coloured gemstone
landscape.
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Multi-Colour Silver
Utensils with
innovative
multi-colour
plating
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30t July - 3@ August, 2025
Jio World Convention Centre - Mumbai

THE SELECT CLUB : CLUB 6A

INDIANIA JEWELLERY COMPANY
A Subsidary of Emerald Jewel Industry

Diamond, Platinum,
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Bombay Exhibition Centre - Mumbai

HALL 1: 1F 129

EMERALD JEWEL INDUSTRY

1F 129 - Kalakriti - Antique, Temple Heritage,
Gold Jewellery - Gemstone, Handcraft
Casting, Thin casting, Stamping, Rose Gold,
Electroforming, Handmade, MMD, Kuwaiti,
Imprez, Hollow, Ektara - Kids, 24k, Ishtaa

HALL 1:1E 103B

EMERALD JEWELLERS DMCC

1E 103B - Mangalsutra, Mariya, Mugapu,
Featherlight Idol, (House of Chains
Handmade,Indo Italian, Machine, Imprez,
Stamping, Direct Casting, Chain
Mix,Hollow) ILA (CNC Bangles)
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ith anticipation

building across

the industry,

I1JS Premiere

2025 is set to

open its doors
this August as the grandest edition yet.
Bringing together over 2,100 companies and
showcasing 3,600 booths across two venues,
this six-day spectacle reaffirms its position as
one of the world’s leading gem and jewellery
trade shows.

Kirit Bhansali, Chairman, GJEPC, said,
“l1JS Premiere is not just a trade show—it’s a
launchpad that gives businesses wings. From
emerging designers to established exporters,
the show empowers every participant to scale
new heights. With world-class infrastructure,
focused buyer engagement, and a forward-
looking vision, 11]S 2025 is opening doors
to markets across the globe. This is where
opportunities turn into lasting success.”

At the heart of this growth is a clear vision:
“to make business happen for the industry,”
adds Nirav Bhansali, Convener, National
Exhibitions, GJEPC. “From the smallest
manufacturers to the biggest retailers, 11]S is
designed to serve everyone—efficiently and
effectively.”
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With a strong focus on technology, sustainability,
and global outreach, 11JS Premiere 2025 is
designed to give every business—ifrom MSMEs to
large exporters—ithe wings to soar.

- by Regan Luis

Setting New Benchmarks
This year’s show promises multiple firsts.
The colour gemstone section has grown to a
record 250 booths. The elite Select Club has
expanded to 313 booths, featuring premium
manufacturers. Meanwhile, the concurrent
machinery show, India Gem & Jewellery
Machinery Expo (IGJME), is now the largest
ever, with 415 booths housed in the new Hall
6 at Nesco.

The ambition doesn’t stop there. Nirav
Bhansali shares, “We're setting the stage
for what could soon be the world’s largest
jewellery machinery and technology show—

possibly by next year.” The vision includes
not only machinery, but also Al, software,
design services, and even pavilion architects—
creating a truly integrated global platform.

The 11JS Promise

GJEPC is introducing a bold new initiative
this year called the 11]S Promise, aimed at
raising the bar for operational excellence
and visitor comfort. “We've addressed
every feedback point,” Nirav Bhansali notes.
“From shuttle frequency and queue times to
bathroom hygiene and booth readiness, to

a lot more—every detail has been thought
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through. Exhibitors should walk in on Day
One and find everything 1007 ready.”

This includes a maximum wait time of
10-15 minutes during peak hours, washrooms
cleaned every 20 minutes, spotless cafeterias,
and faster inter-venue connectivity.

“We want people to focus on doing
business—not worry about logistics. That’s
our commitment,” Nirav Bhansali assures.

Brilliant Bharat:
Celebrating Indian
Heritage
After the resounding success of last year’s
theme, the 2025 edition continues under the
Brilliant Bharat banner. This year’s theme,
Architecture of India, will be brought alive
through striking design clements—at entry
gates, signage, and even booth layouts.
Exhibitors have been invited to design
jewellery inspired by Indian architecture, with
selected pieces to be featured in a dedicated
gallery and contest.

“This is not just decoration—it’s about
showing the world what India stands for,”
Niray Bhansali explains.
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Sustainability in Action

[1JS isn’t just growing in size—it’s growing
responsibly. The Council’s One Earth
initiative has led to over 2.5 lakh trees planted
so far, with another 1 to 1.5 lakh expected this
year. These trees, planted in partnership with
marginal farmers, offer not just carbon offsets
but long-term income.

“Our goal is complete carbon neutrality
by 2030-2032,” Nirav Bhansali shares. “From
climinating flex banners to fully digitised
displays and water bottle recycling—we are
walking the talk.”

The show is already powered by green
renewable energy, and going forward GJEPC
aims to calculate and offset the total carbon
footprint—including that of travel.

Empowering MSMEs and
Newcomers
Understanding the diverse needs of
exhibitors, GJEPC had introduced small-scale
sponsorship and digital marketing options
this year, designed for MSMEs and first-time
participants.

Kirit Bhansali emphasises, “Every brand

I1JS PREVIEW

deserves a chance to shine.”

Dedicated pavilions for young designers,
support for window displays, and data-
sharing tools are all part of the package. From
the InnovNXT seminar to the networking
evening headlined by Sonu Nigam, GJEPC
is creating meaningful and entertaining
opportunities for all participants.

Final Word

At a time when global headwinds challenge
many industries, [1]S continues to be a bright
spot for India’s gem and jewellery sector.
“My message to the industry is simple,”
Nirav Bhansali says. “Come prepared. Offer
your best. 11JS is more than a show—it’s
a launchpad. I truly believe that once 11)S
begins, everything will start to look brighter.”
Kirit Bhansali echoes this optimism. “I1JS
Premiere is proof of what we can achieve
when we dream big and execute with
purpose. We're proud to present an edition
that raises the bar yet again—not just in scale,
but in vision.” ®
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of Junagadh uncut diamond designer jewellery "

“The Junagadh Uncut Diamond Designer Jewellery has become synonymous with
quality and innovation, reflecting the commitment to excellence by CVM."

+ INDEA
INTERNATIONAL
& e JEWELLERY SHOW

PREMIERE 2025
315t July - 4" August

 Bombay Exhibition Centre - Mumbai

HALL NO: 01
STALL NO : 1B 53B

CALL FOR APPOINTMENT : +91 93285 20598 , +91 98252 20794

Elevate Your Product range with Exquisite JUDD Jewellery, CHOKSHI VACHHARAJ MAKANJI & CO.
: i Plot No # 330, Shishu Mangal Road, Gandhigram,
o O Govmjenelery Junagadh - 362 001, Gujarat, India.

Crafted in 22k Gold and Adorned with Precious / Semi precious Color Stones.
marketing@cvmjewellery.com Customer Care Number : +91 98252 20693.
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IIJS PREMIERE:

BUILT ON VISION, DRIVEN BY RESULTS

As 1IJS Premiere 2025 approaches, Solitaire sits down with Nirav Bhansali,
Convener — National Exhibitions, GJEPC, to discuss the overarching vision,
key objectives, and exciting new initiatives for this highly anticipated edition.

- Regan Luis

Nirav Bhansali

As we look towards I1JS Premiere 2025,
what is the vision for this edition and
what are the key objectives that GJEPC
has in mind?

The singular vision for I1JS has always been
to “make business happen for the industry,”
as our tagline suggests. Our objective is to
provide a comprehensive platform for all
manufacturers, from the smallest to the
largest, and similarly, all retailers, to connect
and collaborate seamlessly in one place. We
strive to organise the show in the easiest
possible way, focusing on the quality of
retailers and the merchandise. Additionally,
we 0 er insightful training and knowledge
sessions like “Innov8 Talks” and networking
evenings. It's a beautiful place to conduct
business, and this vision has evolved and
grown over the years. This year, 11JS is set to
be the biggest ever, with 2100 companies and
3600 stalls — we've never had so many booths
before.
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Could you elaborate on the scale of
this year’s show, particularly regarding
different sections like colour gemstone,
machinery, and the Select Club?

This year marks several milestones. The
colour gemstone section is our largest ever,
featuring 250 booths. The Select Club,
which we initiated to bring together fine
and premium jewellers, has also expanded
significantly to 313 booths. The machinery
show, IGIME, is by far the biggest, with 415
booths. Looking ahead, our vision for the
machinery show is quite ambitious. We

aim to host the world’s largest machinery
and tech event, potentially as early as next
year. This might be held a few days before
or after 11JS, focusing not just on machines,
but also on technology, software, artificial
intelligence, machine learning, and Al-based
digital solutions. We envision it as a hub
where architects for stall design and curators
for showcase counters will also be present,
making it a one-stop destination for global
machinery and technology needs.

Regarding Innov8 Talks and the potential
for a Santa Fe Symposium-like event,
what are the plans?

This year, as a pilot, Innov8 Talks will

be held concurrently in the machinery
hall, specifically in the brand-new Hall
Number 6 at Nesco. We are creating an
Innov8 pad auditorium there for TED-
talk style two to three sessions daily over
five days. For the next edition, we plan to
implement a grander vision, incorporating
world pavilions (Italian, Spanish, German,
Indian, Chinese) with corresponding
culinary experiences. There will be
multiple smaller auditoriums hosting
sessions, demonstrations, and technology
presentations. We are curating a diverse
group of participants, with the aim to
double the current 400 exhibitors to 800,
making it the world’s largest machinery
show.

The Brilliant Bharat theme continues with
the “Architecture of India” integration.
How will this be incorporated into the
show experience?

Brilliant Bharat has been incredibly
successful in showcasing India’s diversity
and o erings to the world, connecting

e ectively with both exhibitors and visitors.
This year's theme, “Architecture of India”,
will be integrated throughout the show, from
the entry gates and signboards to the booth
layouts. You will see architectural elements
highlighting our monuments, temples, and
historical architectural achievements. We've
also encouraged manufacturers to create
jewellery based on this theme through a
contest. We'll have a gallery showcasing
these pieces and a competition to announce
winners in various categories. Our
manufacturers are truly innovative, creating
exotic products that we believe will be a
highlight.

What logistical enhancements
and exhibitor/visitor experience
improvements can we expect this year?

This year, we are launching the “11JS
Promise”, a significant initiative focused on
enhancing the overall experience beyond just
business transactions. We've addressed pain
points to ensure “ease of business”. While we
are still finalising the precise commitments,
key areas of focus include:

We aim for a seamless experience, with
maximum waiting times of 10-15 minutes
at peak hours, and 5 minutes otherwise.
Shuttles between venues will run every 10
minutes. Bathrooms will be cleaned every
20 minutes, and cafeteria tables will be
cleaned immediately after use. Any litter will
be promptly removed. We also guarantee
that every booth will be 100% ready before
exhibitors enter the hall on the first day,
eliminating any setup issues.

My team has given me their assurance on
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these commitments, and I'm announcing this
for the first time. Our goal is for exhibitors
and visitors to simply come, smile, and focus
on their business in a good ambiance with
good food, temperature, and cleanliness.

We are working hard to deliver on these
promises and will add more as we progress.

Can you provide an update on the “One
Earth” initiative and other sustainability
efforts?

The “One Earth” initiative is performing
exceptionally well and has even received
recognition from the central government.
We have already planted 2.5 lakh trees and
expect to plant another 1-1.5 lakh this year,
bringing the total to over 4 lakh trees. This
initiative goes beyond just carbon neutrality;
these trees provide fruits and vegetables
to marginalised farmers for 20 years,
generating substantial income.
Furthermore, the show will continue to
run on green energy. We have eliminated
flex banners, opting for digital displays
everywhere, including booth design and
advertising. We also prioritise recycling,
particularly for the approximately 3 million
water bottles consumed at each show. We've
partnered with bottle manufacturers and
recyclers to ensure all bottles are collected
and reused, minimising environmental
pollution. Our aim is to announce within
a year a specific date by which 11JS will be
completely carbon-neutral, possibly by 2030
or 2032. We are working with consultants
to calculate our carbon footprint, including
travel emissions, to achieve this goal through
tree planting and other initiatives like rain
harvesting, etc.

What advice would you offer to new
exhibitors and visitors, especially MSMEs
and emerging designers, to maximise
their experience at 11JS? Are there any
GJEPC initiatives to support them?

This year, we've introduced smaller,
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more accessible marketing and digital
marketing packages, including sponsorship
opportunities, specifically designed for
MSMEs, single-booth participants, and
emerging designers to help them reach our
audience. We also have dedicated, separately
made stalls for young, budding designers, and
we heavily promote this segment to visitors.

To help companies connect with retailers,
we 0 er various window display options
such as backlit displays, stands, and TV
screens where even smaller companies can
showcase their designs and promotional
material. Our networking evening, featuring
singing sensation Sonu Nigam this year,
provides excellent opportunities for
connection and collaboration. Attendees can
also benefit from Innov8 Talks and network
with experts.

We provide a robust platform, facilitating
connections with over 15 international
delegations and 3000 international visitors
who are easily identifiable on the floor plan.
With India’s favourable e-commerce policy,
smaller companies can leverage websites
and explore export opportunities. GIEPC
provides hand-holding support and data.
We encourage participation in initiatives
like IJEX in Dubai, which has enabled
companies to open o ces there after gaining
experience. Additionally, the InnovNXT
seminar is an ideal venue for young
entrepreneurs, CEOs, and family jewellers to
network in a less busy environment than the
main show.

What is your personal message to the
industry stakeholders eagerly awaiting
11JS Premiere, and what are you most
excited about for this upcoming edition?

In today’s volatile world, with global
uncertainties and challenging times for

the Indian jewellery industry, 11JS stands
out as a shining star. My message is one of
optimism: prepare your best products, take
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full advantage of this platform, and I am
confident that everything will begin to look
positive and brighter once 11JS starts. We
anticipate business worth 60,000 crores.

I am most excited about the sheer scale
and the opportunities it presents. Do visit
the machinery show and all pavilions across
our two venues, Nesco and Jio World
Convention Centre. The Select Club is
substantial, and the machinery and silver
sections are now in the new Hall 6 at Nesco.
Encourage your production managers,
designers, and operations heads to visit the
machinery show’s 400+ booths. Start your
day early, as there’san hour’s di erence
between venues, allowing you to maximise
your time. Make use of the pocket guide
and online exhibitor details to pre-schedule
appointments.

Finally, I strongly encourage everyone
to explore SAJEX in Saudi Arabia. Despite
current market saturation and dwindling
growth in other regions, there’s a significant
$5 billion market where India currently has
very little stake. Saudi Arabia is a fabled
market with immense wealth, and GJEPC,
with government and consulate support,
can help you navigate it. At SAJEX we
already have over 350 booths, a significant
increase from the 70-odd booths in our
previous 1GJS Dubai show, demonstrating
the growing interest in the market. We
are committed to attracting top retailers
from GCC, Northern Africa, Middle East,
CIS region, Brazil, and Europe, ensuring a
mix of Arab and non-Arab buyers. We are
also taking delegations to Saudi Arabia and
bringing Middle Eastern designers to India
for collaboration and product development.
Trust GJEPC; just as you've flourished
with 11JS, you will flourish with SAJEX
aswell. m
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Ruby and diamond
openwork gold choker.
DIARAH JEWELS

Cocktail ring set with
rubies and diamonds.
D'YNE JEWELLERY

es diaNCe of fine natural diamonds have enchanted
both royalty and everyday dreamers through the ages. Hailed as the king of gemstones,
the diamond stands for strength and invincibility—symbolising undying love, offering
everlasting talismanic protection, or enhancing spiritual energy.

Long associated with the planet Venus, representing love, beauty, and harmony—
diamonds, too, mesmerise with their shine and sparkle, elevating the charm of the weare